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Au Inspiration: 


Gross Mounts are an inspiration for 
the packaging problem of your portrait 
ure. Hundreds, yes thousands, of photo 
graphers have learned this through the 
years . . . it will pay you to become 
acquainted with us and let us help you 
on your way to success through better 
ways to present your artistry. 


Your customers prefer nicely pack 
aged portraits. Let Gross, with over 
forty years of background, help your 
sales program. Exquisite new designs 
are now being shown by Gross travelers 
If you are not on our calling list, write 
us for catalog if you are, one Of our 
travelers will be seeing you soon with 
the last word in styling and quality at 
prices which are surprisingly moderate 


ut GROSS PHOTO SUPPLY co 


FACTURERS POLEDO 


If you are not on our calling list, write 
us for illustrated descriptive. 





Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
Office of publication: Lorain, Ohio, 
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Book Reviews 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 








WB WHAT CUT FILM DOES FOR YOU, by George Boardman and 
Carroll C. Craig. 5'/2x8'/2, 30 pages, profusely illustrated. Price 
20c postpaid. Order direct from Fidelity Mfg. Co., los Angeles 
Calif 

Mr. Boardman, we!l known commercial and illustrative photo 
grapher of Hollywood, with many technical photographic article 
to his credit, and Mr. Craig, general manager of Fidelity, have 
collaborated in presenting here n text and pictures, the case 
for cut film. Since few professionals use anything else, this 
booklet is obviously for the amateur, and it does a thoroughly 
good job of explaining why cut [or sheet) film is preferable 
for better pictures. At the same time the booklet is a gentle 
plug for Fidelity’s film holders, though the reader would neve 
know it were it not for their trade name appearing here and 
there on illustrations, nor could the booklet be sold for 20 


did not Fidelity’s advertising budget stand most of the cost 





We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions shou'd in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











W The June meeting of the Prof. Photog. Assn. of Cali 
fornia, Inc., was held in Los Angeles on the 27th, with 
Walter E. Elieson, Deputy Regional Director of the U. § 
Dept. of Commerce as featured speaker before a large 
gathering. The usual print competition followed with 
J. W. Bishop, Burbank, taking first prize, and Harley 
Moody, Riverside, the second and third awards. Charles 
White, Hollywood, then served as critic. Max Munn 
Autrey, Hollywood, and Floyd J. Roberts and J. Edmund 
Watson of Los Angeles, were appointed a committee to 


consider the publication of a monthly journal 


@ Well, it won't be the Independent Photog. Guild of 
Southeastern Massachusetts any more. At their meeting 
on June 6 in Newton, which included a tour of the big 
Bachrach Studios finishing plant there, the group 
changed their name to the Southeastern Massachusetts 
Prof. Photog. Guild which, though certainly descriptive 
is still, in our opinion, much too unwieldy. Forty-eight 
attended and they wanted to re-elect the original offi 
cers but while pres. Wendell Levings, Rockland, was 
willing to continue the others asked to be relieved of 
at least part of their duties. And so John Hobbs 
Weymouth, is vice-pres., and Harold Williams, Middle 
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BRUNEAU ... 


the finest tripod buy 
STURDY ... 


tubular construction 
cross-braced to elim- 
inate vibration. 


QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION... 
Lowers camera smooth- 
ly, safely. 

fie.) 

weights less than 9 Ibs. 
DURABLE ... 

will last a life time. 
ASK YOUR DEALER OR 


WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th Se. Philadelphia 41, Pa. 





Copy Restorations 


are time-wasters if you try handling 
them yourself . . . but far too prof- 
itable to turn down. 


YOU take the order — 


send the job to US 
what's easier? 


THE WALTER GAEHLER CO. 


104 S. STATE ST SYRACUSE 2, N. Y 








JUST OUT — CATALOGUE 
256 Pages 


Send 50c (half the cost) for copy. 
Refunded on $5.00 order. 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists 


GEO. INC. 


57 East 9th Street, New York 3, N. Y 
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boro becomes sec.-treas., with Robert E. Ashley, Bridge 
water, carrying on as exec. mgr. Asked to serve 
on an advisory board were Louis Fabian Bachrach, 
Hon.M.Photog., Mr. Boris, Boston; Jared Gardner, Rock- 
land; Everett Hudson, Brockton, and Charles Abel, 
Hon.M.Photog. 


M@ Rather late report, but here it is for the record. The 
Oklahoma Photog. Assn. drew 225 to their convention in 
Oklahoma City on April 2 and 3. Elected to office were 
Robert Easton, Muskogee, pres.; Daniel Parlett, Cushing, 
vice-pres.; Hal. Owen, Yukon, treas.; Henry J. Osborn, 
Stillwater, sec., plus, as board members: Ned Hankins, 
Lawton; Howard G. Hopkins, Tulsa; James White, 
Seminole; Leland E. Mock, Elk City; Gilbert Hill, R. 
Wade Vliet and John Horn, Oklahoma City; Houstin 
Payne, M.Photog., Shawnee; Meyers A. Cornelius and 
Walter J. Madson, Tulsa, and Don Lindsay, Okmulgee. 
As for the program, Mr. Payne, Mr. Madson and Miss 
Bernice Grimes operated a retouching cilinc, and Don 
Hooper of Kodak kept a print clinic going all of each 
morning. Lectures and demonstrations were presented 
by Mr. Cornelius; R. A. Landers of Ansco; Mr. Payne; 
Irvin Hurst, Oklahoma City; Orrion R. Barger, Chamber 
lain, $.D.; Mr. Osborn and Lee F. Redman, M.Photog., 
Detroit, Mich. 


WM Through the courtesy of the Professional School of 
Photography, New Haven, Conn., the Photog. Assn. of 
New England was able to present to one of its mem- 
bers at this year’s convention (held September 17, 18 
and 19 and to be reported in this column later) a 
10-week course in direct color, worth $600.00. 


The Future of Stereo 


By Dr. Kenneth S. Tydings 








Through this department we hope to awaken 
professionals to the importance of stereo pho- 
tography as a profitable sideline if not a major 
field. This column will be devoted to stereo 
equipment, technique and marketing possibil- 
ities. Correspondence and questions are invited. 











STEREO IS ALIVE! Stereo, not merely stirring with new 
life, is definitely on the move. Back in the “Gay Nine 
ties’ it was standard parlor entertainment for young 
and old alike. Now, after a long lapse, quantities of 
color stereos are being made for various commercial 
purposes and a vast new field is opening for the 
professional photographer who is wise enough to get 
in on the ground floor. 

This journal and this column are alike neutral 
with respect to photographic equipment of all kinds 
Yet we must give credit where credit is due. The makers 
of the Stereo-Realist camera have provided us with a 


means for readily taking and viewing stereo pictures 
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Soft and appealing as a crib- 
ful of cooing cherubs...clean 
and delicate as fresh-bathed 
baby skin... 
sistible charm about nega- 

tives developed in SOFTONE® 


..Mallinckrodt’s soft con- 


there’s an irre- 


trast developer .. 


SOFTONE has a knack of 
capturing all shadow detail 
with moderately fine grain. 
Use it with Ortho or Panchro- 
matic films and plates.. 
to create mellow moods in 
“atmosphere” shots... flat- 
tering subdued tones in diffi- 


cult portraits... 


Send today for Data Unit 
X-207 with full development 
details. 


® 


iu sw ras 
ae So ag CNS 


_. are Roost, 


RATHER MIX YOUR OWN? The complete line of over 130 Mallinckrodt fine photo chemicals 


is always available for every darkroom process and effect 


MALLINCKRODT CHEMICAL WORKS e MALLINCKRODT ST., ST. LOUIS 7, MO. 


e 72 GOLD ST., NEW YORK 8, N. Y. 


CHICAGO—CINCINNATI-—CLEVELAND—LOS ANGELES — MONTREAL—PHILADELPHIA—SAN FRANCISCO 


Manvfacturers of Medicinal, Photographic, Analytical, and Industrial Fine Chemicals 
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commen d 


We seldom 
a service to our 
because those in 


carry DbooKs 


readers, especially those 
large cities con see 
houses ond get them more qu 


in the smaller 


For this reason we sell no books on open account or 
considered opinion, 


addition to a studio's reference library 


but only if, in our 


PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 

PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 


HOW TO PAINT WITH AIR 
By Frank J]. Knaus 

PICTURE FRAMING 

By Edward Landon 
DEVELOPING 

By C. 1. Jacobson 


ENLARGING 
By C. I. Jacobson 


ART OF RETOUCHING AND 


n stock and advertise these chiefly as 


towns 


the books at their stock 
kly than by ordering from us 
c.0.D., 
they will be a valued 


3.50 


IMPROVING NEGATIVES AND PRINTS 


By Arthur Hammond 
PROFESSIONAL PHOTOGR.APHY 
FOR PROFIT, By Charles Abel 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
FHEORY AND TECHNIQUE OF 


2.50 


5.00 


1.00 


PORTRAIT NEGATIVE RETOUCHING 


By J. P. Anderson 

PHOTO OIL COLORING 

By Lucille Robertson Marshall 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J]. Ghislain Lootens 

PRINT FINISHING 

By William Mortensen 

UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
KODACHROME AND EKTACHROME 
FROM ALL ANGLES 

By Fred Bond 

rABLE TOP PHOTOGRAPHY 

By Harkness @ Draper 

COPYING TECHNIQUE 

By Fraprie @ Morris 
SPEEDLIGHTS 

By Arthur Palme 

COMPOSITION AND PICTURES 
By Eleanor Parke Custis 
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| Their pioneer work has so helped to reinvigorate and 


revive the stereo field that, although five or six more 
cameras are contemplated for early production, to the 
Realist must go our first recognition. 


Accordingly, we discuss the Realist this month in 


considerable detail because an understanding of this 


camera will be, temporarily at least, basic in the prob- 


lem of making the different types of stereos which 


are a potential source of revenue for every studio. 


The Stereo-Realist is a thoroughly modern, 
simple and easily handled 35mm 


a lens 


slim, 


trim, camera with 


system consisting of two precisely matched 


| color-corrected, coated, F/3.5 Cooke anastigmats, fitted 


in a mount. finder 


film plane 


rigid, permanent Coupled range 


focusing is accomplished by moving the 


instead of disturbing the lens system. 


For greater the finder has an 
unusually long base. The view finder is of the Cyclops 
type, 


all parallax. While range finder and view finder are 


accuracy range 


in the exact center of the camera, eliminating 


separate, they are placed side by side for easy use. 
A distinctive feature is their placement at the bottom 
of the camera, which compels the user to hold the bulk 
of the camera above the eye and against the forehead, 
providing added stabilization which results in a mini 
mum of vibration. 

The the double 
action type, working at speeds of time, bulb and one 
150th, a 
most stereo needs. Flash-synchronization is built-in for 
the first but it 
remembered that synchronization will only take place 
at 1/25th which class F 
and M as well as flashtubes will be in synch. No other 


shutter is of simultaneous-blade, 


second to 1 range thoroughly adequate for 


time in any stereo shutter, must be 


second, at speed all lamps 
speed is recommended for flash. The flash is centrally 


mounted to afford the even illumination which is so 
necessary for stereo work. 
The 


there is 


film advance is the 


prevention 


not coupled to shutter, 


but 


which warns when an exposure has been made. Because 


a double-exposure indicator 


| of this non-coupling, single still pictures can be made 


with the camera and it is also very useful for hypo 
(close-up) stereo and hyper-(long distance) stereo. 
The Stereo-Realist standard 35mm 
Such 45x107mm and 6xl3mm 
pack and the like are so hard to find as to make 90% 


uses cartridges. 


sizes as cut film, film 
of the older types of stereo cameras, which called for 
those sizes, inoperable today. Users of Ansco Color can 
the Otherwise 


they can mount the resulting film themselves or, in the 


process film themselves if they prefer. 
case of Kodachrome, arrangement can be made for the 
Kodak the the 
makers of the Stereo-Realist, for mounting 

When the 


enjoy a real 


Laboratories to send film direct to 
slides 
thrill 


must be 


completed ore ready, 


that of 


one can 
photographic 
the slides 


not so 


stereo 


viewing. However, viewed in the 


Stereo-Realist viewer, the makers may sell a 


convenient accessory but because there is a necessary 


with 


correlation of the taking lens 


the 


of the 
the 


focal length 


matching focal length of viewing lens 


Any 
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THE HO 


But, let a hen consistently 
muff the essential, pro- 
tective part of the pack- 
age... the shell... and 
Zingo ! Fricassee ! 

How can a photogra- 
pher forget such an essen- 
tial and profitable part 
of the photo peckage as 
Holliston Photo-Cloth? 
Be smart like Biddy... 
no customer wants his 
photos scrambled and 
shirred when this sensible 
low-cost precaution is 
available. 

Send for samples & folder 


LLISTON MILLS, 


NORWOOD, MASS. 
PHILADELPHIA CHICAGO 


NEW YORK 


INC. 


PAYS YOU AN EXTRA PROFIT 
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DO YOUR OWN 


plastic bindin 


Bind photos...albums 
in your own studio 
NEW GBC portable plastic bind 
ing equipment* binds photos, 
mounted or unmounted, into hand 
some plastic-bound books. Add 
sparkling color to albums. Photos 
lie flat turn smoothly New 
equipment costs less than a type 
writer. Binding costs only a few 
cents per book 
*Patents Pending 


Special free trial offer try this 
equipment in your own studio... no 


obligation. Satisfaction guaranteed! 


st i \ Send today for full infor 


mation and 2 FREE handy 
‘To pocket memo books bound 
Eb ; on this equipment. 
General Binding Corporation 

808 W. Belmont Ave., Dept. PP-9 


Chicago 14, Ill. 
































CONTROL WITHIN ‘°F. 


REPORTED BY USERS Get the most out of your 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 
CO., 2703 Greenview 
Ave. Chicago 14, lil. (p48) 


Send for 


Circular 


PD.358 


THERMOSTATIC WATER MIXER 











1¢ 


The 
Professional 
Photographer 


disturbance of this relationship means poor stereo 
views, and the Realist viewer is properly correlated for 
the Realist camera. In addition it has variable inter 
ocular and focusing movements which permit its adjust 
ment to the individual eye. 

The desirable feature of this viewer which permits 
fine stereo viewing is the built-in light source which 
frees the user from holding it toward a light and 
craning the neck in attempts to get the best possible 
position. The built-in light assures constant, balanced, 
even illumination. This is particularly important in the 
case of slides made for sales or commercial purposes 
where, at the point of sale, the best possible viewing 
condition is imperative. It is folly to show slides made 
with a fine camera in a cheap viewer. 

Thus, with the Stereo-Realist and its viewer, the 


professional has a “packaged” method for the produc 
tion of top quality color stereos. Basically, merely using 
the camera, processing the film, having it mounted 
and viewing the returned slide means good stereo and 
many professionals are doing just that, for a suitable 
charge. But to broaden one’s scope toward the making 
of hyperstereos, mounting one’s own slides and so on, 
more study is necessary and the effort will be amply 
repaid. Not every stereo can be snapped at six feet 
with the laboratory doing the rest. There are variables 
which must be understood and this column will try to 
supply the understanding 


‘Tis Here, Maybe! 








The ‘‘gossip column" of professional photog- 
raphy, Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











@ Thomas H Gillespie, whose studio in La Mesa, Calif 
is across the street from that city’s Community Hospital, 
and who specializes in photographing babies delivered 
there, had a real order in sight on June 19: triplets 
had arrived. Cashing in on the business was something 


else, however, because their mother was Mrs. Gillespie! 


M@ The Philip A. Hunt Company, makers of photographic 
and other chemicals in Brooklyn, N. Y. for the past 
40 years, opened their seventh branch office recently 
this one in the 2nd Unit Santa Fe Building, Dallas 
with John L. Wiggins as manager 


HM Herman de Wetter, 71, who joined the staff of the 
Brooklyn (N.Y.) Museum and created the department of 
photographey there in 1934, serving as its curator un 
til he retired in 1949, died at his home in Westfield 
N.J., on June 25. For many years he lectured, wrote 
and taught on the subject of specialized museum photo 
graphy. He was also an extensive salon exhibitor, with 


many one-man shows to his credit 
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Studio lighting outdoors — 
with G-E Flash! 


A: “studio” results 
outdoors, or anytime, 
seriously consider G-E Flash. 


You'll find it rewarding! 


Here’s a shot that was taken 
during a parade—the girl 
riding a float. Yet a single 
G-E flash bulb caught this 
wealth of detail and texture 


in gown and face and hair! 


Try G-E Photoflash yourself— 
and learn to depend on it 
for truly fine pictures from 


“difficult” assignments. 


, Focal-plane 
Flashed with G-E No. 5 by Warner Simmoms, Lapeer, Michi cal-pla 


Remember, theresa G- E lamp for every photographie purpose 
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BH On June 30 Dr. Virgil B. Sease, director of the 


BUY development section of the Du Pont Company’s Photo 


graphic Department, Wilmington, retired, after a 33 


year career with the company. He was responsible for 
a number of patents in the photographic field and 
especially active in the promotion of fine grain devel 
opers, and had been in charge of Du Pont’s color film 


research program in its early stages 
° i T E E 4 ' a Perry J. Core who opera ed a studio in Lakewood 


Ohio, from 1910 until his retirement in 1942, died in 
@ IN PHOTOMAILERS hospital in that city on July 2, aged 82. 
1 JDK 
@® NEGATIVE PRESERVERS @ Carl W. Soper, commercial and portrait photographer 
of Wareham, Mass., is another cameraman of whose 
@ KRAFT ENVELOPES 


death we were recently informed through a postcard 
@ GLASSINE ENCLOSURES from Mrs. Soper, who gave us no other details 
J INVE IES 
id jt MBO ENVELOPES @ Herbert Titter, long active in Montana photographic 
@ PROOF COVERS affairs, has been busy with the remodeling of his 
See studio in Great Falls and now happily writes us that 
@ CORRUGATED BOARD 


he thinks he has something “different and unusual.” 








Get the best t the best 2! Buy APE 
; cade he gh elk ik “ A new weekly photographic column, Behind the Cam 


over 15 years the leading supplier of envelopes . ; 
Y ; 9 sii P era, has been started in the Chicago Tribune. Writing 


and printing to the photographers of America. 
P 3 ae iis ia it is Robert L. Mcintyre, the technical editor of Popular 


AMERICAN PRINTING | Photography. 
& ENVELOPE COMPANY 


B An enlarging camera which combines eight different 
130 WEST 17th STREET, NEW YORK 11, N. Y. 


functions has been patented by Col. Michael P. Kouzmin- 





sky, phctographer and photo-retoucher on the staff of 
the New York Times 


@ Ambrose J. Osborn, 80, one of North Dakota’s pioneer 
photographers, died in Cincinnati, Ohio, where he had 
been living with his son Norman, on June 22. Mr 
Osborn first learned photography while working with 
his brother in Michigan. In 1891 he moved to North 
Dakota and homesteaded near Gladstone. In 1896 he 
purchased the Goff Studio, Dickinson, and operated 
it as the Osborn Studio until he retired in 1932 and 
was succeeded by his son Lawton who has since been 
prominent in photographic affairs both state and 
national. He saw service with the National Guard in 
the Philippines in the Spanish War and re-entered soon 
after World War |! broke out 


in the waste 
ARE YOU DUMPING ? Loranne Studio, Streator, Ill., on his recent marriage 


You Can Rely on “TAMCO” M@ Robert Mathes, long a photographer in Quincy, Ill 
SILVER COLLECTORS has auctioned his studio equipment, sold his home in 


that city and moved to Colorado 


& Congratulations to William Wilken, owner of the 











to salvage your valuable hypo tank silver 
turn it into worthwhile Extra PROFIT! Don’t 
dump your silver Profits! Use “TAMCO” units @ ed. Miley of Dallas, 14 years a press photographer 
for th t f th th llas N P his 

= Witte: fer cenglete detelts tedey and for the past five with the Dallas News, opened hi 
own studio to the public on July 1. Located in the 


STATES SMELTING AND [il ethdsailUdee ie atsndisee tinged 
ex ' ' r ee y ' ere e ! w 
) REFINING COMPANY 


graphers’ affairs, he was the first president of the 
a « 615 VICTORY ST., LIMA, OHIO 


Dallas-Fort Worth Photographers’ Association, executive 
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candid... 


and quality, too 


Gevapan, the new and extremely fast 
pan recently imported by Gevaert, 

is fast enough for the most candid types 
of photography, yet has the qualities 
that make a fine negative. 


Instead of throwing data at you... 


GEVAPAN 


and see for yourself. 


Write For Literature 


The GEVAERT COMPANY of AMERICA, Inc. 


423 West 55th Street, New York 19, N. Y. 
In Canada: Gevaert (Canada) Ltd., Toronto, Ont. 
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QUALITY AT A REASONABLE PRICE 


58 Day Street 
Wedding Albums 





RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color — Sepia —- Black and White — by thoroughly experienced artists. 


Artistic Photo Mounts designed to your specifications — for you exclusively. 


Frames and Mouldings of every description. The best selection in the country to choose from. 


WRITE FOR CATALOGUE 


Sprague-Hathaway, Inc. 


Established 1874 


Framing Supplies 


West Somerville, Mass. 


Mouldings Portraits 








secretary of the Chicago Association (he spent nine 
years in that city before moving to Dallas), and is a 
regional Press Photo 


vice-president of the National 


graphers’ Association 


@ The Austin Portrait Studios, one of America’s largest 
chains which operates 35 studios in two states on the 
West Coast, is out after business hook, line and sinker 
this fall 


of Los Angeles, states that newspapers, radio 


Its advertising agency, the Mayers Company 
television 


and direct mail are to be used 


® Officers of the Oklahoma Photographers’ Association 


are working diligently on a state license law which 
they hope to have ready to present to the next session 


of the State Legislature 


Bin our May which 
might lead our readers to believe that the Aunt Mary 
Birthday Clubs of 705 Olive St., St 


was an unethical and unreliable concern 


issue we published information 


America, Louis, 
Our informa 
tion was provided by a Toledo reader and on further 
find it to be 


Business 


checking we erroneous. In fact, the 


Better Bureau of St. Louis has provided an 
Aunt Birthday Clubs 


Professional photographers throughout the United States 


excellent report on the Mary 


are connected with the Aunt Mary plan generally, it 
children 
Memberships are sold 


provides for six photographs of newly born 


to be taken at yearly intervals 


on money back guarantees and a bonding company 














HERE'S A Natural FOR THE STUDIO MANAGER 


1) Especially designed for portrait studios. 

Average EXTRA profit, $10.00 per order. 

No extra work - no extra sales efforts. 

Does not cut or interfere with sale of photographs. 
ODispiay of silent salesman does the selling for you. 
Qhighest grade workmanship - unconditional guarantee. 

oO Available with any size frame. 
Qavailable in Bronze, Silver and Gold 
ODecidedly worth looking into. 


—— Please write for full free porticulors 


The ‘Metal Sealed’ Co. 
P. ©. BOX 2095 - WICHITA, KAN. 


stands behind this guaranteed refund. As evidence of 
the success of the plan we note that some 400 studios 
from coast to coast are listed as Aunt Mary Associate 
Studios 


®@ Congratulations to Richard Spafford, photographer 
on the staff of the Hartford Times, whose wife recently 
presented him with a son, Stephen Richard 

@ With a nine-hour party 


dealers, civic leaders and celebrities, Sylvania Electric 


for 3,800 photographers, 
Products, Inc., opened its new West Coast offices and 
in a new 40,000 square building at 
2936 E. 46th St., Los Angeles, early in July. Robert H 
Bishop, vice-president 


warehouse foot 
n charge of sales, was on hand 


to cut the ribbon and open the doors 


M@ For 10 years the magazine Financial World has dis 
tributed “Highest Merit Award” citations to those com- 
panies whose annual reports to their stockholders were 
selected as the most outstanding each year by impar 
5,000 
1949, six of those so singled 


tial juries. It is interesting to note that out of 
such reports submitted in 
out were issued by firms in the photographic industry 
& Howell Co., Kodak Co., 
& Film (Ansco), Haloid Company and 
Wm. R. Whittaker Co 


took 


Argus, Inc., Bell Eastman 


General Aniline 
In last year’s competition Kodak 
the trophy for the best report in this industrial 
classification. 


(Turn to Page 48) 
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Sell Color Prints and Color Portraits 


toll Your Customers!..... 


roi COLOR 


ROLL 
for the 


BEATTIE Oonbc CAMERA 


Color film is now available in 
unperforated 70mm 25’ rolls for 
use in the Portronic 70mm magazine. 


J, ye Tosh, ONMANDER 


The IDEAL 
STUDIO LIGHT 
for COLOR 


With the addition of a Booster 
Power Pack that doubles the pres 
ent light output, the Chromo 
Flash COMMANDER now be- 
comes moar for 

lor photography. 
pg tren oroviding the neces 


the "ew 


ry light output for color pho 
sch the COMMANDS oe 
Booster Pack makes possible 
photographing of larger groups, 
without the expense and incon 
venience of additional lights. 

The Chromo Flash COM 
MANDER is the outstanding elec 
tronic studio light, neleniy ene 
neeredand scientifically designe 

with power pack and light in 
one convenient unit. It a 
the use of only one point 
to 10V AC outlet, and may “46 
fired as a Slave light by use of O 
photo electric tube 


Omm roll color film and your 
Beattie Portronic camera bring color prints 


and color portraits within the price range of the 
vast majority of people. 


Twenty-five feet of unperforated 70mm roll color 
film in your Portronic provide 81 color transparen 
cies, size 2! x 34%! Only the Beattie Portronic 
automatic portrait camera offers you the economy, 
convenience, and speed demanded to produce low 
cost, high quality color shots 

The roll color film in 70mm size is being manu- 
factured by leading color film producers Authorized 
processing plants have been established throughout 
the country to provide direct Color Prints or Dye 


Transfer service. 


Color film is also available in unperforated 35mm 
25-foot rolls for use in the interchangeable 


45mm 
Portronic magazine 


Learn your benefits in owning a Beattie Portronic 
’ £ 

... greater profits for your studio, increased volume 
lower overhead ...make arrangements, 


at once, 
a Portronic demonstration 


tor 
Write today and we will send you complete litera 


ture and the name of your nearest Portronic dealer 
by return mail. 


1 ee 
IO duc ts Ine. 


6916 ROMAINE STREET 
HOLLYWOOD 38, CALIF. 
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The Editor's Commentary: 





Last month, with no\fanfare or comment, a new column made its appearance 
in these pages. Titled The Future of Stereo" and written by Dr. Kenneth L. 
Tydings, an acknowledged authority on the subject, I hope it will receive the 
attentionit warrants. Stereo, though still a novelty to many, is no longer 
a toy or gadget with which to entertain the family or the casual visitor. 
Many of my readers can, as ll as I, remember the day when albums of photo- 
graphs first began to cut down sales expense for manufacturers and dis- 
tributors by eliminating the\necessity for shipping trunk loads of samples, 
not to mention the rental of fample rooms and wear and tear on the salesmen 
themselves. Yet all of us will admit that the best of photographs--and this 
includes the finest colored pkints and even direct color--have their limi- 
tations. With stereo, because\of its three-dimensional effect, the only 
thing lacking is the actual "feel" of the article itself. I think stereo 
will eventually revolutionize salesmanship fully as much as commercial pho- 
tography did when it first began to be recognized as a sales tool about 25 
years ago. Because I hope profes$ional photographers will seize this op- 
portunity before it becomes too late, this new department makes its bow. 





Another avenue for profits, largely ignored by professionals and for 
that reason already pretty well take over by Specialists who saw its possi- 
bilities--in the industrial field anyway--is the 16mm movie. One maker of 
such equipment recently conducted a\Survey among owners of his cameras. 
Much too small a percentage of the total\were professionals but of these the 
survey disclosed that 15% used the equipment for making television newsreels, 
5% for sales and advertising movies, 9% Ror industrial work, 10% for educa- 
tional and instructional films, 14% for\natural history, 18% for foreign 
travel and 5% for medical and surgical work. Surprisingly enough weddings, 
an increasingly important field, were not\mentioned. Why do professional 
photographers neglect such obvious sidelines? 





On this page, in the July issue, I mentioned how one reader holds the at- 
tention of his child subjects by means of a small music box affixed to the 
back of his camera carrying case. Now some ekterprising manufacturer has 
improved on even that idea. Perhaps, you, too\ sawan advertisement recent- 
ly in your local newspaper of the Tom Thumb combination reflex camera and 
radio. Camera above, radio below, all in one cdmparatively small portable 
unit at $24.95, a dollar down and the balance whé@p they catch you. What next? 





Speaking about cameras--and if this be a plug\for a non-advertiser, So 
be it--the same reader who sent me the music box si\ggestion just mentioned 
now writes that one smart Boston professional uses the Polaroid-Land "pic- 
ture-in-a-minute" camera to excellent advantage. e has synchronized it 
with the shutter on his regular studio outfit so it duplicates each exposure 
he makes. Thus, when he completes a sitting, he can jresent a set of proofs 
on the spot. The stunt has become very popular with newlyweds, who can make 
their selection at once, go away honeymooning, and find the finished prints 


waiting on their return. Much more important, the order\is placed before the 
enthusiasm has cooled down. 
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ROLF TIETGENS, INTERPRETER 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


ROLF 


TIETG 


ENS 


WHEN | FIRST looked over a group of the remarkable photographs which are being 
produced today by Rolf Tietgens | was immediately reminded of the work of Salvador 
Dali, the surrealistic painter who has been so much in the public prints during recent 
years. Yet Tietgens assures me that he has neither been influenced by Dali nor overly 
impressed by his work. Tietgens’ experiments in this field — and fantasy seems to 
be the only word which properly describes it —- are now beginning to warrant the 
considerable experimentation which was first required. While the greater part of 


his professional assignments are the routine work of the commercial and illustrative 








ROLF TIETGENS 


The illustration on page 17 was made for a Coro Craft advertisement, the pearls being placed on a sheet of 
ground-glass below which lay the profile photograph. The picture opposite, telling the story of glass making 
appeared in “House and Garden The engraving, selected from an old book on the subject, was mounted on 
cardboard and propped in place. To its left is a rough chunk of glass while in front is a sample of the finished 
product. All rest on a foundation of sand, the basic ingredient of glass. On this page is a fabulous diamond 


necklace, photographed over a reproduction of an Old Master 
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The interesting illustration opposite was also for a 
Coro Croft advertisement. The head of the girl, from 
a solarized negative, was montaged with another nega- 
tive of a sky, the projection being made through 
crumpled net lace placed over the paper on the easel 
The necklace was then laid on the resulting print and 
a new photograph made. For the picture below the 
wrist watch was placed over a torn out portion of a 
reproduction of an old engraving and a negative made 
The all-around shadow effect was accomplished by 
dodging while projecting from that negative 


photographer, calls for these special effects 
are steadily increasing, especially since he 
has attained a reputation for being interested 
in solving complicated photographic prob 
lems. 


Nothing, photographically speaking, is 
impossible to anyone with an imagination 


like that of Tietgens who, when he is not 


ROLF TIETGENS 








ROLF TIETGENS 


Two photographs for “Mademoiselle” magazine, Above, 
the model wos first photographed pointing at the 
plaque on the wall, the other objects being then printed 
im, For the picture below two re-photographed details 
from Poussin paintings were mounted on cardboard 
and propped up; the costume jewelry was then fastened 
ig place ond the rest was a simple table top shot 


busy with assignments for one or more of 
the national magazines or national adver- 
tisers which call for his services, finds his 
chief interest in new experiments with the 
camera or in his printing room and labor- 
atory. Mainly his field is that of the magazine 
photographer, producing _ illustrations for 
articles and stories though he does not limit 
himself to those alone. Much of his work is 
still life and there he has an especial flair 
for the unusual, even the bizarre. Whatever 
comes to hand or catches his eye may be 
pressed into service as a prop or accessory 
in his never-failing effort to make each pic- 
ture, regardless of its subject matter, convey 
a message. Solarization, montage, double 
printing and double exposure, dodging and 
distortion, printing through fabrics and 
plastics, any or all solely or in combination, 
all are every day tricks of the trade to 
Tietgens and when these fail to produce a 
desired effect he devises something new. 


Rolf Tietgens was born in Hamburg, 
Germany, and his interest in photography was 
first aroused eighteen years ago through the 
gift to him of a Leica. His early activities 
were as a free lance; later, before coming 
to America and settling in New York City, he 
added to his experience by working on docu- 





ROLF TIETGENS 


mentary motion picture films in both Germany 
and Switzerland. During that time he also wrote 
two books on photography, both published in 
Germany and both now out of print. 

In his studio on West Fifty-Eighth Street he 
works with 5x7 and 8x10 view cameras. Increas- 
ingly his assignments are for color and for color 
in the studio he prefers Kodachrome. When on 
location outdoors he uses a Rolleiflex whenever 
possible because, as he says, “it is handy and 
makes good color transparencies.’’ His exterior 
color shots are made on Ansco Color film. 
Tietgens’ studio lights are mostly floods. He likes 
“an even light in which things stand out in their 
true nature.’’ He disapproves of the use of 
spotlights as a sole source of illumination and 
employs them sparingly when special areas 
require emphasis. For his indoor color exposures 
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At left « photograph for “Bride’s Magazine,” the furni- 
ture deliberately arranged in a geometrical composition 
to fit a narrow half poge. The still life above, illustrat- 
ing a story on frozen foods in “Seventeen” magazine, 
is merely a double printing of the peas over another 
negative of a fifty pound block of ice. Below is still 
another still life, this for a “House Beautiful” story @n 
plastics. The kitchen accessories are partly above ond 
partly below a draped plastic shower curtain 
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ROLF TIETGENS 


For the illustration above a sheet of paper was charred on the edges 
lt was then laid on o sheet of 


crumpled and roughly straightened out 
white card, the cosmetic accessories were put in place and an overhead shot 
was printed on the charred paper during projection. Above left is an illustration for the 
book “How to Read Better and Faster,’’ one of those in the background. The watch was double printed. The eye, 
photogrophed and mounted on cardboard, was placed on that print and the whole copied to produce the final 
result. Bottom right is ancther furniture photograph for “Bride's Magazine,” the furniture carefully placed so 
the finished composition would fit a prescribed 


taken. The girl's face 


space 





While Tietgens considers photography 
to be an art in itself he feels that the 
photographic practitioner, compelled to 

~¥ manipulate a mechanical contrivance (the 

“ae : 7 | camera) which implies some knowledge of 

AND * , ‘ q physics in its operation and considerable 

— chemistry in the production of the end 
result, faces a far different problem from 
that of the artist who uses only his eyes, 
hands and perhaps a few simple tools. 
The photographer is therefore encom- 
passed by numerous limitations and there- 
fore, thinks Tietgens, much of what he 
achieves has little to do with art but falls 
more properly into the category of an 
adequate use of good taste. 


“Like all other arts,’’ he says, ‘photo 
graphy will change with the visual ap- 
proach (to things) that is adopted by 
future generations. From a technical point 
of view faster lenses with greater depth 
of focus, faster films, less cumbersome 
cameras that will still handle film in larger 
sizes, and better and more dependable 

Pe ene color materials are improvements that 
seem to me highly desirable.’ He con 


he prefers the same even light already mentioned — siders that illustration is by far the most 


but when shooting with color outside he favors a 
slightly overcast sky. Such a light he considers urn to Page 52! 
more correct in value for rendering local color 
and broken tones, while at the same time the 
overcast eliminates the too common dead 
blue sky effects and purple shadows. At all 
times he works with as few lights as possible. 
Though most of his assignments are still 
life and therefore legitimately classifiable as 
commercial photography — I'll concede that 
with a few exceptions it is commercial photo- 
graphy of a highly rarefied variety — he 
does make occasional portraits. Surprisingly 
enough for one who veers so far to the left 
in the general trend of his craftsmanship, he 








definitely dislikes portraits in the so-called , 1 


glamour effects, bedecked with spotlight Y it} 


treatments. A good portrait, says Tietgens, 


created halos and over-emphatic background ———— _— —* \ 
| 


“should be a combination of likeness, char- 
acterization and unaffectedness.’’ He believes 
that portraits should be taken whenever 
possible in the subject's own surroundings 
(which should certainly endear him to the 
home portrait enthusiasts) ‘better to express 
the person’s character and make him or her 
feel more at home.” He tries to avoid artificial 
light in portraiture. 
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DA A: 


THIS SIGN was photographed at night, using only the 
light from the sign itself plus that from the indicated 
street light. The exposure was two seconds at F/16 on 
Super Panchro Press Type B film, development being 
four minutes in DK-50, one-to-one. The reproduction is 
from a print on G-2 Platino, developed in D-72, one 
to-two. To snap up the print it was given a coat of 


Kodak Print Lustre 


CRITICISM: 


IT WOULD help materially if those who submit prints 


for criticism would provide some data as to why the 
picture was made, the colors of the object or objects 
brief 
description of any difficulties encountered. While in 


when those enter into the problem, and a 


this case we ore supplied the technical information, we 
have nothing else, and we wonder whether the print 
was made to suit the wants of a customer or whether 
the photographer thought he saw the possibility of an 
exhibition shot 


The chief feature is an electric sign of the type 
with hollow letters within which the lights are con 


cealed so the sign itself is silhouetted against the 
background, in this case apparently corrugated metal 
very probably aluminum or stainless steel. Beyond 
question this print does have what Mortensen would 
call “the Command to Look This critic has stood 20 
feet away from the print and its pattern was still 
intriguing. While there are several faults we shall men 
tion before we have finished with it, the print would 
hold its own in any exhibit from the curiosity angle 
and that angle is extremely desirable in advertising 
illustration for there the first requisite is that the illus 
tration have something that will make people look at 


t even before its message is apparent 


On the other hand we doubt whether this photo 
graph would be satisfactory to the manufacturer of the 
sign because the depth of the lettering is either faintly 
indicated or missing entirely. Notice the last four let 
ters in the name ‘Murray,’ which run together in a 
Undoubtedly in the some 


detail in these letters which could have been preserved 


mass. negative there was 


with a little judicious dyeing and the latter would have 
helped regardless of the purpose for which the print 
was intended paper 


Possibly a softer 


helped to remedy this fault. 


would have 


A slight effect of reflection appears on the surface 
of the lower portion of the initial letter “D’’. Had it 
been possible to carry that tone over the entire sign 
the result would have been very pleasing. There is too 
much emphasis on perspective to make this a good 
sales print, a statement taken from our own experience 
with sign people, which has been considerable. The 
use of a longer focus lens and proper manipulation of 
the camera swings 


could have provided the same 


perspective if that is what was wanted — or would 
have resulted in a more normal print. In either case 
the lighting might have been improved because the 
maker could have worked from several other positions, 
any of which might have been better, from a lighting 
standpoint, than that shown in the diagram 
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PORTRAITURE BY PAUL JULEY 
By V. Kent 


FORTY YEARS spent in the company of artists and sculptors could not help but give 
Paul Juley an unerring knowledge of their work and interests, a knowledge enabling 
him to portray them against backgrounds most calculated to convey their best known 


PAUL JULEY 
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JULEY, 
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POR- 
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characteristics. Primarily, you see, Mr. Juley 
is not a portrait photographer but an inter- 
nationally known specialist in the photo 
graphy of paintings and sculpture. 

His reputation for portraiture has devel- 
oped from what he originally pursued purely 


for pleasure as a hobby. Naturally during his 


discussions with artists concerning the paint- 
ings or objects they brought to him to be 
photographed, or the assignments they gave 
him to picture murals, large pieces of sculpture 





~< 





or the like, he became intimately acquainted 
with them. For many years he spent his sum 
mers portraying artists at their colonies in 
Woodstock, New York, Lyme and Mystic in 
Connecticut, in Rockport, Provincetown, Glou 
cester and other spots where they congregate 
Here he formed enriching friendships that 
have enabled him to interpret with singular 
truth the personalities of America’s leading 
artists. His visits to the art colonies were 


interrupted by the war but today he has no 








EDWIN H. BLASHFIELD AND ONE OF HIS MURALS 
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PAUL JULEY ROBERT BRACHMAN, BEFORE A BRACHMAN PAINTING 


need to go afield, except for his own when he is not called to their studios 
pleasure, for artists and sculptors travel from Paul Juley’s father, whose name is still 


every section of the country to sit for him retained in the firm name of Peter A. Juley 











& Son, founded the studio in 1896 and even 
then specialized in the copying of paintings 
and the general photography of art objects. 
It was natural, therefore, that the son should 
succeed to the business and thus begin to 
establish his wide acquaintanceships in the 
field of those who wield the chisel and the 
brush. Yet it is not only Juley’s close associa- 


tion with artists and his renown among them 


that brings them from afar. They place high 


DE 


MONVEL 


value on his portraits —- never retouched — 
their 
interpreta- 


because his photographs, like own 


products, are essentially artistic 


tions of personality. 
So well does Paul Juley know his artist 


sitters and their characteristic expressions 


which he seeks, and so sure is his technique, 


that seldom are more than two or three 


exposures Preferring contact to 


8x10 


necessary. 


projection, he uses an camera. His 











lighting is no set formula but is varied as 
occasion requires in order that he may best 
emphasize those features of each sitter best 
calculated to present him as his friends know 
him. Occasionally he may highlight a fine 
profile or some other familiar stamp of char- 
acter but his primary purpose is to reveal 
natural expression. 


As important to the final result as the 


expression that he captures, sometimes with 
casual conversation or a quick anecdote — 


though artists relax more easily than ordinary 


sitters because they so well understand the 
importance of relaxation — is the simple 
background treatment which Mr. Juley pre- 
fers. Many of his portraits are taken in his 
sitters’ studios, thus 


own enabling him to 


(Turn to Page 44) 
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DA | A: 


FOR THIS PORTRAIT the main source light was a 1,000 
watt lamp, diffused, at the right of the camera. The 
reflector at left served as the fill-in. A 500-watt spot 
illuminated the hair and another 500-watt lamp in a 
reflector took care of the background. Exposure was 


one-quarter second at F/18 on Super Panchro Press 
Type B film, developed four and one-half minutes in 
DK-50 one-to-one 


Reproduction is from a_ projection 


on Indiatone, developed one and a half minutes in 


D-52 one-to-one 


CRITICISM: 


HERE is a pleasing portrait and one which was prob 
ably suitably flattering to the subject, but the whole 
picture, and especially the hair, has a “frozen” appear 
ance. Had the young lady's head been turned slightly 


more toword the camera both action and grace would 


have been added. There is a feeling of falling forward 
to the pose. This, combined with the rigidity of the 
body, as well as the taut crease (emphasized by the 
lighting) which diagonally cuts through the center of 
the sweater, tends to destroy the “glamour” effect 
which was apparently the object of the maker. While 
such poses are common in glamour portraits they must 
be accompanied by a feeling of spontaneity, which is 
lacking here. 

The expression is very sweet, showing that the 
subject has both charm and dignity, but the untidiness 
of the hair cancels out that impression. It is also unfor 
tunate that the heavy mass of hair behind the girl's 
right cheek lacks any apparent connection with the hair 
on top of her head, an effect heightened by the short 
strands which look as if the hair had been hacked off 
at the forehead. 

In general the modeling on the face is good, 
illumination of the mass of hair 
lacking. Had the (fill-in) 
been pulled back toward the camera and moved slightly 


more to the left, a slight shadow would have resulted 


although adequate 


just mentioned is reflector 


down the entire right edge of the sitter’s face, produc 
ing more roundness and getting away from the sharp 
outline which looks almost as if the face had been 
cut out and pasted on. While there is ample separation 
there, of course, there is also complete lack of depth. 

Detail and tone value have been retained admir 
ably in the sweater although on the subject’s right arm 
some reflected light has been picked up, making that 
portion of the print too high in key. A little printing-in 
would have corrected this. That arm should have been 
extended more to the lower left corner of the picture 
space as the figure, with its definite 
lacks a proper base 


slant forward, 


The negative seems to have been well exposed 
but slightly over-developed, thus losing 
separation. The projection appears to be both under 
exposed and 


some of the 


under-developed, 
rather cool tone 


giving the print a 
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CORRS TAS SITTINGS 


GET THEM IN EARLY 


By Carroll A. Martin 


DURING WORLD WAR II and for some time thereafter, 
many photographers gave little if any thought to in- 
creasing their volume of business. Many had more sit- 
tings than they could possibly handle and although had 
more help and more material been available, business 
could have been doubled in many studios, the prob- 
lem was to give any kind of reasonable service to the 
customers who crowded in, without attempting to make 
the situation worse. 

It is a different story now. Competition besets us 
on all sides, ethical and unethical. Many new studios 
have entered the field and any number of novel plans 
have been developed, all for the purpose of separating 
the public from their money in return for portraits. The 
aggressive photographer look about and delve 
for methods of his own if he hopes to maintain his 
volume at anything like war and immediately post-war 
standards. Me — | decided back in 1946 to increase my 
Christmas business by getting the sittings in earlier. 


must 


It has always been a difficult job to entice cus- 
tomers into the studio earlier than the last weeks of 
the Christmas season and yet that is highly important 
if we are to do a better job, refrain from burning too 
much of the midnight oil and yet, when the first of 
the year rolls around, holiday income has 
been what we anticipated. So far as business in the 
month of December 
applies to most 


find our 
is concerned, and | am sure this 
The 
plan | worked out was to get additional business by 
going into the homes during the month of November. 
| based it on this psychology: 

If not 


studios, we have all we want. 


all, surely a large percentage of persons 


are particularly fond of certain possessions, and there 
are certain things about their homes that they asso- 
ciate with certain people. Also certain possessions have 
more than a material 


value to many people; 


by which we 


conse 
the 
them and 


quently any means con associate 


owners of fine things more closely with 


thus enable them to share themselves and their 


pos 
give no end of satisfaction 


to these people and those with whom they share them 


sessions with others will 
Along such lines | continued my plan of approach 
list and 
people possessing tastily arranged homes. A 
the letter addressed to the people of 
reproduced on the next page. 


| went over my mailing chose names of 


copy of 
my choice | 


My next step was the arrangement of a window 


display to tie in with the circular letter. Large photo 


graphs, such as those accompanying this article were 
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The 


CARROLL STUDIO 


PORTRAITS OF DISTINCTION 
COMMERCIAL PORTRAIT - PHOTO FINISHING - FRAMES 
114 Iberia Street -- Telephone 1313 


NEW IBERIA, LA, 


One of the letters Mr. Carroll has been using with such success for several yeors in the pre-Christmas 
months. Notice that an actual miniature photograph is tipped to each letter. The portrait on the previous 


page and the two on the opposite poge, all by the Carroll Studio, ore typical examples. While each 


is a portrait, a deliberate effort is made to include familiar home surroundings 
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used for the display, and a card worded as follows 
was used: “A Very Special Christmas Gift — a picture 
of you in your home. Christmas offer during the month 
of November only. Carroll Studio.’ 

Not only did this increase our volume of business 
1946, but we have 
shown a steady gain since then, and it is particularly 


when we first started the plan in 


interesting that each year, starting some months before 
Christmas, we get inquiries and phone calls asking if 


we are going to make the same offer. Those photo 


graphers who stick to a studio business will do well 
to consider making an exception at least at this time 
of the year. We have found the average order more 
than double even our larger studio orders 

At the time of delivery, we also show the customer 
a sample Christmas card using one of the photographs 
made in the home, casually suggesting that they use 
this form of Christmas greeting. This adds materially 
to many of our orders, and could no doubt be built 
up into a sideline of no small volume 
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FOOD STORES NEED PHOTOS 


By Eugene A. Conklin 


IN EVERY community, regardiess of size, there are cer 
tain to be a number of independent food merchants and 
quite possibly several food super-markets as well. The 
commercial photographer can, if he so desires, arrange 
a number of photo-merchandising maneuvers in close 
collaboration with these food purveyors 

For example, there's the Norfolk, Va., photographer 
who has arranged with several super-markets to make 
food 


weekly photographs of all counters 


devoted to 


canned goods and staples of all types. Super-market 


executives check the number of sales made by eact 
department during the week and compare weekly sales 
which type of 


preferable from an eye appeal 


made to determine counter display is 
standpoint. This call 
for a series of counter display photographs 
and week out. 

Then, this 


arranged 


week in 


Virginia commercial photographer ha 


to make photographs of a bakery located 


underneath one super-market, photographs 


actual baking activities to refute the claim that mass 


showing 
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Oklahoma Photographer Ties in With 4-H Clubs 


MR. AND MRS. Henry J. Osborn, Stillwater, 
Okla., broke into state headlines recently as 


the result of a smart publicity which 
they propose to make an annual affair. To 
get their oil color portraits before the public 


they worked out a “Hall of Fame” 


stunt 


idea in 
connection with the annual contests of the 
state’s 4-H Clubs, in which are enrolled some 
75,000 of Oklahoma's farm boys and girls. 
No reader in any agricultural state needs to 
be told of the importance of these clubs in 
the upbuilding of Young America and their 
annual contests are always front page news 
The Osborns (Henry operates the camera and 
his wife Edith is the 16x20 
colored portraits of this year’s State Cham 
pion 4-H Boy and Girl and presented the 
pictures, handsomely framed, to State Gover 
Roy J 


colorist) made 
Left to right: Mrs. Osborn; State Champion 4-H Girl 


Audell Murray, Clinton; Governor Turner; State 4-H Club 
leader Ira J. Hollar; Shawnee Brown, Director of Exten 


sion; State Champion 4-H Boy Bill Carmichael, Ponca ; ; 

nor Turner, the pictures to hang in 
City; Mr. Osborn é < 

the Blue Room of his office for one year 
and then to be hung permanently in the exhibition room of the State Historical Building in Oklahoma 
City. The presentation was made during the State 4-H Club Round-Up in Stillwater before a crowd of 
2,500 farm youngsters and their leaders, the Governor in turn presenting the two champions with silver 
plaques. Result 





state-wide recognition for the Osborns combined with the feeling of having done some 


thing worth-while to help along this important youth activity 





boking technique tends to reduce the quality of baked or of other scenes connected with the handling of per 
goods, an opinion shared by many chain store patrons 


This 


ishable food commodities are always usable by chain 


series of bakery close-ups is put on display at 
This Norfolk 


the meat 


units as material for newspaper display advertisements 


the retail Because of 


boked goods counter studio the huge number of daily customers 


also the staff of a super-market, its buyers, clerks, cashier, 


specializes in photographs of 
Once a 


butcher at 


retailing 


set-up in the super-market month it makes stockroom clerks, advertising manager and store mana 


ger, 


tomers 


photographs of the if ever 
With this 


had portraits of 


work preparing choice seldom 


These 


become familiar faces to the cus 


cuts for customer consumption photographs are in mind 


their 


several 
staff 


advertising display copy 


super-markets have 


used in store window displays store made for use in 
Especially are chain food stores interested in hav 


their 


institutional newspaper 


ing photographs made of frozen foods 
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The 


depart 
ments showing 


their 


close-ups strawberries, raspberries and 
and 
corn on the cob 
Such 


plus a series showing the ease with which 


other fruits in natural colors close-ups of 


popular frozen vegetables such as 


asparagus tips, spinach and the like pictures of 


frozen foods 
frozen foods may be prepored, are also excellent win 
dow display material 


According to this studio, chain store owners can 


be interested in a motion picture showing the house 


wife in an average kitchen preparing vegetables, meat 


and other food products purchased from the chain unit 


Such a film, presenting visual proof of the superiority 


of produce and vegetables, meats, etc., purchased from 
the super-market is 


clubs 


welcomed at gatherinas of women’s 
and allied organizations 


A super-market has a number of other equally 


super 
unloading 


valid photograph possibilities. Photographs of 


market worehouses, of huge delivery trucks 


A little off the beaten track is the sponsoring by 


this studio of a contest between store units in an 
entire county. Many chains operate units in neighbor 
a 40- to 100-mile radius. The 
owner awards a $10.00 prize for the best window and 


counter 


ing towns over studio 


display found in the various stores he visits 
during a given week. He makes photos of windows and 
counters in each unit and is paid for such photographs 
by the chain executive office. The two weekly awards 
that he 
weekly 
Thus 
it can readily be seen that even deducting the weekly 
$20.00, a from 100 to 150 
snapped weekly at $3.50 each makes a 


sizeable weekly pay check. This photographer says that 


come out of his own pocket but he 
to 50 


taking from two to six photographs in each one 


reports 


visits a total of some 40 such units 


prize awards of total of 


store photos 


the chain officials welcome such competition among 


store managers to develop attractive windows or 


counters since in the long run such tactics improve the 
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over-all business of every unit in the chain. 

Many chain stores have special departments devoted 
to the merchandising of drugs, household cleaning aids, 
delicatessen counters, even store cafeterias. All such 
special units warrant and receive photographic atten- 
tion from this Virginia photographer. In each instance 
the studio prepares a semi-annual report on the section 
with photographs of especial displays throughout the 
six-month period, photographs of the section manager 
and an account of promotions used by the store to 
boost sectional business, with photographic illustrations 
wherever possible. Such reports, typewritten and backed 
up with profuse illustrations, are submitted to the 
powers that be in the chain office. 

Nor should the humble corner grocery be over 
looked, according to a studio in East Aurora, N. Y. 
This studio makes a business of taking photographs 
of independent food retailing establishments. The photo- 
grapher reports that many independent grocers belong 
to some co-operative group, with central warehouses 
as an integral part of the set-up. Usually the head 
office of such a group is happy to pay for photo- 
graphs of stores in its organization. In addition inde- 
pendent food stores often install new departments or 
redecorate. When they do the owner is usually more 
than anxious to have photographs made for submission 
to the food and meat trade journals as proof that now 
and again small merchants do renovate their markets. 

Many smaller food merchants contract with the photo 
grapher to take photographs of their customers for 
placement on bulletin boards to show that “the best 
people in the community purchase their foodstuffs from 
our establishment.” From five to six such photographs 
taken in each community food store weekly can add up 
to a very sizeable order of photographic business. And 
in addition this East Aurora studio journeys to country 
stores in outlying communities once monthly making 
informal photographs of the stores and owners. Many 
inhabitants of small communities welcome photographs 
of the country store they patronize for their own scrap 
books and albums. 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











RENEWING RUBBER BELLOWS 
BY KENT BELLAH, SAINT JO, TEXAS 


If not too far gone, the rubber bellows on old studio 


cameras can be salvaged with several coats of black 
auto tire paint. We have used Firestone brand which 
is a rubber base paint that dries quickly without leav 


ing brush marks. The bellows should be extended as 
far as they will go and should be painted both inside 
and out. We did this every evening for three days. The 
paint dries with a dull finish. 


RAZOR BLADES IN THE DARKROOM 
BY JAMES H. GOULD, HAWTHORNE, CALIF. 


Razor blades are handy items in all darkrooms for 
many purposes but when needed in a hurry in dim light 
or darkness they are not only hard to find but danger 
ous to pick up. Try wrapping a layer of white or red 
acetate tape around the upper portion of each blade 
This makes them easy to see and handle. Because | use 


a stiff, single-edge razor and keep a number of such 


AFTER 





BéeFoKke 


VALET 


blades in my darkroom, | wrapped several layers of 





TAPE 


masking tape around the upper half of each blade and 
then a layer of white tape around that. The extra 
padding makes it easy to use the blades without get 
ting sore fingers from the upper edges. The illustration 
speaks for itself. 


RELIEVING RETOUCHING EYE-STRAIN 
BY FRED H. COMMANDER, BUFFALO, N. Y. 


A few years ago | found that following either short or 
long periods of retouching my eyes became exhausted 
to the point where the work was no longer acceptable 
Since then | have had my regular eyeglass prescription 
ground in Calobar lenses, made by the American 
Optical Company for sun glasses. | find these absorb 
the rays that tire my eyes and still allow plenty of 
visibility. Retouchers who do not normally have to wear 
glasses can accomplish the same result by using glasses 


with standard Polaroid lenses 


RENEWING MARKINGS ON METAL 
BY KENT BELLAH, SAINT JO, TEXAS 


We keep on hand a bottle of white refrigerator enamel 
the “touch-up” type which has a small brush in the 
cap. It dries in a few minutes and is probably a cellu 
loid base lacquer. This is invaluable when markings on 
shutters, lenses, enlarging easels and the like become 
worn and illegible. Just paint over the entire surface 
with the enamel and wipe it off promptly with a clean 
cloth The surface will come clean while the 
lacquer will remain in the indented markings. This 
enamel is also useful in outlining objects which are 
difficult to locate in darkness, such as nails, hooks 
electrical outlets, etc. A coating of it on the handles 
of stirring rods and other small accessories will also 


save a lot of groping around when the lights are out 
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The Marketplace ——cerne"tna."°" 








Where addresses are not given, a postcard 
request will bring them to you sonianie. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Alroy Printing Co. offer to studios syndicated wedding 
booklet (4x6%, 24 pages) which Is handsomely printed two Peerless Camera Stores, Inc. are exclusively importing 
f i 3 c erc f 
color job answering for bewildered brides every conceivable from American Zone of Germany Rival 35mm camera, only 
1%ex3x4% small enough to fit woman's purse, priced only 


$29.95. Features coated F/3.5 Schneider lens in Prontor shut 
ter with speeds one second to 1/300th, built-in flash synch 


question Written by Herbert C Kohn, photographer of 
Yonkers N es s profusely illusrated, should be excellent 


wedding business builder for any studio 
and self-timer Has range-finder clip automatic exposure 


nter protection against ouble-exposure bod hutter e 
Keystone Mfg. Co.’s latest in amateur movie field counter, pro ° og d posu dy shu r 
\ « | inish in genuin Morocc leather th satin hrome 
K-50 Mayfair l6mm magazine camera with built-in high ease. Finished FORGING Mmorerce 196 ig rome 
Z ‘ trim, (Illustrated 
precision Marksman optical view finder permitting use of four 


lenses including 17mm _ wide angle Light and small has 

drop-in magazine loading; extra long winding handle new Eastman Kodak Co Rochester 4, N. Y. w plea those 
type double-ended trigger release; four speeds; all leather wanting something new and different for top quality portrait 
carrying handle built-in exposure guide, etc Finished in and exhibition prints with new Kodak Opalure 
weather proof black vinyl pin seal and chrome stripe over essentially a Kodak Opal emulsion coated on white 
. . si P a sed ‘ . 
die cast aluminum case. Price $114.50 with F/2.5 Wollensak milar to that used for Kodachrome Print 
$146.00 with F/1.9 Wollensak focusing mount len with velvety matte surface yielding brilliant images with 


depth and roundness. May be used ‘‘as is for regular f 


makin purposes; with slightly more than normal exposur 

Radiant Specialty Corp. presents five models n new 9 9 
F ‘ - and full development resultin pictures may be viewed 
Royalty Line of tripods. Prices range from $10.95 to $24.95 vOreE is . 

i’ transmitted light, opening many possibilities. Also 
four models have newly designed pan head, all have freeze ‘ 9 9 “4 

for the ‘paper negative process due to the 

proof leg locks, tubular legs of light-weight anodized aluminum 
pencil retouching. In 10-sheet packages: 3'/4«x4 


$2.35; 5x7—$3.40; 8x10—$6.80; 11x1l4— 


also available in !00-sheet packages at 


Handsome in style and color nomes will be Roya Regal 


Master and Monarch 


Ampro Corporation’s latest new low-cost y 
Dur Electr lamp Co In electrical 
attached unit which converts their Premier-20 émm 
for more than 25 years, have entered photoflash 
projector into efficient 750 000-watt slide projector . 
with new line called Dura-Flash, made in completely 


lamp housing; makes possible brilliant projection 
plant utilizing latest machinery. Quality controlled throughou 


Separate tilt platform permits nstant adjustment 
each lamp is tested on cathode-ray equipment to 


n reen »mplete with lide corrier and en 


ming, circuit continuity light output. A 
coated both inside and out. Made by engineer 

who pioneered wire-filled lamp line w 

American Products have new tripod E19 Pr ; = 18 #3 +50 + 50B 
pan head, both extra sturdy and extra light 9 carry nas bee et up for manufacture and sale 
press type and studio cameras as we a 

novie ameras Three-section legs quick-operating ra Mar Bar n now have new version the 

elevating device. Extends to 56 closes to 23 One c 6 2( oll film adapter for press type camera 
adjustment unlocks, extend re-locks legs in ¢ mn upplementing their first which for 2\%ax3"% 
head ha double lamping surface because o y or 3%x4% will be available soon also. These 
otted body casting; operates with either hand beca r > e camera with standard spring back without 
n middie. Both head and tripod precision tooled o ” n any way, permit using 620 roll film, black 
aft aluminum nishe wrinkle ename o Rugged all-metal construction, compact size 

head $27 1d alor ro oth Jin exposure counter both visible and au 


trated Jark slides are easy to load All 
$29.95. (Illustrated 


lotest Adapt-A-Ro 
Products +190 Pro roll film adapter for 


tripod and pan head press type cameras 
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The Project-R-Table, which 


has many studio uses 


James H. Smith & Son 
Project-R-Table 
only $7.50, for 
13"x10% 


three 


Corp. add to their wide line new 


Victor weighing only five pounds costing 


supporting slide and movie projectors With 


and operating 


sturdy 


Masonite top height 


varying om 


two to feet, provides bration-free mount. Folds 


compactly for storage in small space s finished in nickel and 


green enamel Ilustrated 


GoldE Mfg. Co. announce new Index line f 2x2 slide 


Index slide files, Index slide file automatic 2x2 


Slide 


type binding; wlil not 


index 
takes 40 


hape. Strip of 


cases 


lide carrier file, made of plastic slides in any 


warp or twist out of 


pressure-sentitive paper on side of file permits writing fu 


descriptions of slides. Slide file wes come in four- and six 


drawer units, are of luggage-type construction with interlocking 


handles. S/ 
GoldE 


orners torni proof hardware, plast 


je carrie 


not yet ready for release, will fit any Monumatic 


lide projector 

Burke & James, In 321 S$ 
lil. are now distributing 
& Hobson of 


series are 


Wabash Ave C igo 4 


full line Cooke len made by Taylor 
Taylor 
Three 
fields 
F/6.5 n 


needie-sharp 


England) for portrait and commercial use 


available in 


from 44 to 90 


portrait line, 
with 


covering angula 


F/3.5 to 


5x7 to 12x15 provide 


varying apertures from 


focal lengths to cover 


definition; are highly corrected for color. Equally 


wide selection for commercial work, with Cooke Aviar leading 


\ with crisp overall definition and general versatility. Al 


air-exposed surfaces of Cooke lenses are coated at factory 


Freder D. Fisher, 207 E 


f 


84th St New York 28 


Mask With 


N_LY 


has new mproved ne of Greetex these hand 


some photograph greeting cards can be made from ustomer 


pictures with one exposure, mask and negative being printed 


or projected together Selection of beautiful designs for all 


holidays and social occasions. Texts in French, Spanish, Italian 


German and Hebrew also available. Complete information 


booklet The Greetex Way, sent free on request 


latest aluminum 


stan 1 2 de carrier 


slide < Precision-made dust-proof 


makes slide mounting ! boxe 


plete hard, tempered atch-resistant 


pressure ser ve adhesive backed title 


Illustrated 





ColdE’s latest binder 
‘ 


or Bantam slides 


This Chrome-Flash Com 
mander speedlight pro 


duces vastly increased 


illumination 


Photographic Products, In 6916 Roma 


38, Calif 


booster 


now offer Chrome-Flash Commande 


power pack doubling present light 


possible photographing larger groups without 


also providing ample light for direct 


fastens easily to light stand, fits a new 


also older units after slight alteration to rovide so 


nection ncurrent with above announcement of 


ited 7Omm roll color film, made by leading color 


ducers for use n Photograph Product Beattie 


camera, bringing color portraiture into formerly 


ce ranges. 70mm ortron 
enough for 8! transparencie 


also available or J n Portronic 


t Jing 


magazine o prov 


aul-11/16 Authorized 


processing 
established around the 
color prints or dye tran 


IHustrated 


Ss. € 


made by 


Laszlo mporting ymplete 


Swiss craftsmen, suitable for heavy 


use, in lengths from 312" to 40 Very pliable 


with soft cloth web, some with metal web, al 


amateur models with swivel head and profes 


hand grip and turning head. Special mode 


lengths 
to $4.50 


with locking time exposur 


each 


Sylvania Ele 
SF Superflash 
should 


lamps 


be help to many studio 


n past worranted buying larger a 


a be pockaged 20 to the 
new mem 
mera 


added to 


The Kodak Duaflex 


il, a new model 


Commande 


ket 
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We Work! 
You Profit! 


Faced with a difficult copy or res- 
toration, many a_ photographer 
passes up what would have been 
a profitable order. 
probable customer 
work goes to some 


Much worse, a 
for his regular 
one else. 


Such jobs, as well as all types of 
color work, such as miniatures, oil 
paintings, sketches and the like, are 
our specialty. Our low prices make 


possible mark-ups of 100% up. 


Instead of closing your door to dollars, 


write ou? 


jor 


and see what 


new illustrated price list 


you are Missing. 


THE WALTER GAEHLER CO. 


104 E. State St. 


WASH 
Al 
HLSPEED 


PRINTS TWICE AS 
HALF. THE COST 
PRINT WASHERS — 


AST 


LENZ LEBANON, MO. 


PHOTO POST CARDS PAY! 


1000 — $21 5000 — $99 
FAST SERVICE 

EXCELLENT QUALITY 
For Larger Quantities 
write for prices and 
samples. 


Calev Brothers, 141 Fulton St., Dept. P, N. Y. 7, N. Y. 


Syracuse 2, N. Y. 





Write for pr 


7273 Santo 


LABORATORY 


This SEl 
photometer, an Eng 
lish 
latest 


exposure 


importation, is 
field 


in meter 


Zoomar 
U. S. for SEI 


ately 


exposure 
measures either 
arger than 
ocation n amera 
to measure br 
era position and 
Subject or portion 
cop eyepiece 
User turns 


battery-ca 


Shutter 


brated bulb 


coles on main barre 
battery and lam 


$170.00, tax included 


Amer 

York 17 

outer, ¢ >t-size 
determining shutter 


obtained from included 


allow for all ghting 


extensive modern data 
and-white and color 
projection or viewing w 
238.2.2-1949), 45 nat 

of optical and 
Size 3 
4 ove Price 


production 


Plast Ce 


to offer the 


documents lam 


lied without cha 


Plast-A- Seal 
one yminated price st 
pad, quantity of 
No investment 


required; 


e 


meter alled Range-O-Mat which 


ash calculator and exe 
finding and flash 
ne automat 
nked to 

ntensity va 
reading of 


e than 


An inexpensive range 
finder and 
flash calculator, the 
Range-O-Matic 


meter 


Corporation are 
reflected or 
flashlight and 
room or ¢£ 
ghtness of 
brightness 
thereof s 
when dark 
knurled ring 


speeds and lens 


f wear 


Standards 


booklet 


speeds and 


transparencies of 


ith illuminator. An 


photographic 


rk are 


dealers 


envelope 


alculat 
multaneou come 


o thot 


exclusive distributors in the 
Accur 


light s no 


photometer made in England 


transmitted 


about as easy to use, whether on 


rinting room. Can used 


pinpoint areas on subject from cam 


ranges up to one million to one 


viewed through focusable tele 
spot is seen superimposed on 


until dot 


view 
which s Illuminated by 


blend into view and _ disappears 


stor are then read directly from 


Easily calibrated to compensate for 


Complete with sole-leather case 


Ilustrated 


Assn In 70 €£ 45th St New 


ished new Photographic Exposure Com 


ncorporating rcvlar calculator fo 


lens stops from index numbers 


tables and film used. Index number 


variables and computer s based on 
black 


materials fo 


Includes scene index table for 


reversal 


American Standard 


onal technical societie and leading 


equipment co-operated in 


4x4%, 25 loose-leaf page flexible 


making it ssible for photo 


customers photographs other 


nated on plywood plaques. Sale 


ge to those qualified to become auth 


nclude one sampie laque 


and instruction sheet, one 


Write on your 


form 
tuffers head 


good profit 


sent revolutionary triple-purpose phot 


combines range finder 


osure meter in one instrument. Range 


ng are for first time integrated in 


utation. Exposure meter 


while user determining light 
rotating to 


Weigh 


give simultaneou 


only three ounce ze 


Illustrated 


Professional 
Photographer 








Photo by Loulen Studio taken at Fairport Hatcheries, Fairport, N. ¥. 


YOUR NEGATIVES COME TO LIFE on Haloid Photographic Papers 


All the drama and detail you have captured in your negatives 
are brought to life with realistic beauty on Haloid Photographic 
Papers. « In processing, Haloid Papers are known for their 
exceptional latitude, development tolerance and print control. 
Write for catalog and pr t whic 


if t ” Jescribe all H 1 Photographic Papers 


THE HALOID COMPANY 


2 HALOID STREET * ROCHESTER 3, NY 


K ) ty, Los 


Seattle, Washir 





Robbins Ethol 90, a new one 
and-a-half minute developer 


INVISIBLE SPOTTING 


~A PRACTICAL METHOD 
FOR YOUR EVERYDAY NEEDS 


Because Webster Photocolors are specially 
processed to work in gelatin, they actually become 
part of the print leave nothing on the sur- 

face. Thus they are ideal for spotting. 5 colors 

in | oz. dropper -stopper bottles, with direc 

tions, $2.95 postpaid. Order from local 

dealer or Webster Brothers Laboratory, 

53 West Jackson Boulcvard, Dept. A, 

Chicago 4, Hlinois. 


Associated Agency Corp s now nationally distributing 
Robbins Etho! 90 developer, long life, non-toxic, non-staining 
fine grain developer working well in temperature range from 


40° to 90 F which completes development in 90 seconds 





Invented and perfected by Leonard A Robbins Salt Lake 


CARBERRY ¢ if eines ia —e Passe o— “ onditions by 
RETOUCHING STUDIO — |) ii20‘cx sxtenS0.00't tne cohen” tuo” 
QUALITY of DISTINCTION Kine Camera Co. hove received from abroad shipment of 
All types of negative corrections ree eres ot ene SN See ene 


focal plane shutter with six speeds to 1/500th; built-in double 


3030 W. Juneau Ave., Milwaukee 8, Wis te exposure prevention device; magnifier covering entire image; 





automatic film transport. Guaranteed mechanically for one 


year Price, tax ncluded $79.50 with F/3.5 coated Zeiss 





Tessar lens and genuine leather eveready case 


EVENTUALLY — 
Why Not NOW? 


Slickest Thing You Ever Used 


NICHOLS BABY POSER Art and Artists 


Write For Free Circular 
or Send Check $14.50 


iim °° “' * Bristol, Pa. | Continued from page 33 


include a painting or piece of sculpture. Again, if Juley 


sories available 








is working on location, his subject may be photographed 
just outside his studio with a portion of the studio 
exterior, weathered shingles, a beach or foliage, aptly 
worked into the composition 


GLOSSY 

N QUANTITY. 
LET US DO THE WORK— 
T THE MONEY. SPECIALIZING 


Y PHOTOGRAPHS SINCE 


1936. QUAL/TY GUARANTEED. 


Naturally such portraits, several reproduced here 
are more interesting and convey more realism than 
those taken in his own studio. Characterization is far 
easier when the subject's own activities con be artist 
ically integrated with his photograph. Study, in this 
connection, the natural—quite unposed in effect—cover 
portrait of Diego Rivera at work on one of his murals, 


P.0.BOX 1941 * BR/DGEPORT, CONN. or the equally striking presentation of the late Edwin 


H. Blatchfield, another celebrated painter of murals 





posed on a ladder with palette and brushes, the 


SEND IN THIS AD FOR OUR celestial mural on which he was working serving as an 


FREE—Metal Frame Catalog (ian 


This use of a sitter’s own work as a portrait back 


We Also Manufacture ground is one of the devices Juley employs to heighten 
the natural feeling of the impromptu shots he likes 
Picture Frame Moulding An to make at the Salmagundi Club, the National 
Mirrors Arr 
CREA 
Framed Pictures x —_ where art is exhibited and artists like to gather. A 


, . member of Salmagundi and official photographer for 
Portrait and Period Frames the 


Academy, the Art Students’ League and other places 


Academy, Paul Juley has photographed thousands 
of these talented men and women. There is nothing 


GEORGIA ART SUPPLY. CO. st in his 


ATEAN T A 3 GA. vrainess as its one fixed factor. Many of his effects 


’ 


portraiture. It is infinitely varied, with nat 


cre prompted by the impulse of the moment, but they 
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Du Pont Warmtone (tvr« 9034) 


4 


11Q paper 


FOR LUXURIOUS, RICHER, MORE RADIANT PICTURES 


Du Pont Warmtone is an entirely 
new warm tone projection printing 
a product of Du Pont 
Warmtone 


paper 
Photographic Research 
gives your printsasoft, warm tone 
. .. an animation and sparkle of 
professional, salon quality. It brings 


out the very best in your negatives 


Finest paper you can get, Du 


Pont Warmtone provides an ideal 
finish for pastorals, seascapes, por 
traits, scenes in every season. Even 
the 


commend it 


most critical photographers 


Exceptional speed is a feature of 


new Du Pont Warmtone. You can 


Pont 


y 


MEMO 


like O 
You i} ape iop 
Standard Paper ere rints 
alit Warmtone P 
alon-quallty oO 
Ei o latitude that he!ps othr 
wide ~ 
pictures 
Ask your 


4¢ welcome warm 


dealer for it 


55-0 
er for making 
ie has the 
roduce 


thand beavty 


make beautiful pictures more rap 
idly than ever before. Its extremely 
wide latitude allows greater flexi 
bility in exposures which are com 
pensated for in development to 
produce perfect prints of uniform 


quality 


Surface Texture. Du Pont Warm 
tone has a superior surface texture 
that’s ideal for hand coloring or 
readily and its 


tinting. It tones 


toning properties are superb 


Remarkable stability means that 
Du Warmtone 
and gradation. And, good news for 


Pont retains color 


you, it has much greater shelf life 


Listen to 


‘Cavalcade of America” 


Stands up 


Now 
P 


remains fresh longer. 


available in 5 surfaces — 1D 


DL Velvet Grain Natural White Luster 
EL Velvet Grain Buff Luster, D. W 
DDL Natural White Rough Luster, 0. W 
DS Velvet Grain Natural White High Luster, D. W 
Y Cream White Silk, 0. W 


D.W 


dis 


than 


Try this new paper now 


cover how finer it is 
Ask for 
Du Pont Warmtone by name. E. | 
du Pont de Nemours & Co 
Photo Products Dept 


98, Delaware 


mucn 


any you have used before 


Inc 


Wilmington 


Tuesday Evenings—-NB(¢ 











Du Pont Photographic Products 





oe 
BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 
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PROFESSIONAL 
FINISHING 
SERVICE 


Developing, proofing, retouching, print- 
ing, enlarging, coloring, portraits in 
heavy oils, heavy oil copy restoration, 
copies, composites . . . all of these ser- 
vices or a portion of them. 


4 


Y QUALITY 
Y SPEED 
Y ECONOMY 


Fine quality, fast dependable service, 
reasonable prices. 


od 


Y BIGGER PROFITS 


Out of the dark room you can promote 
sales, increase business. No laboratory 
overhead. 


SEND 

ae OSBORNE LABORATORIES 
LIST. 

TODAY 


It will pay you to use our 
service. 


OSBORNE LABORATORIES 
MIAMI BLDG 

5th & ELM STREETS 
CINCINNATI 2, OHIO 


Please send o copy of your Price List 


Please Print 


NAME 
STUDIO 


ADDRESS 


CITY 


are still governed by a sure, artistic feeling. Having 
been brought up in an artistic atmosphere, he is as 
clearly aware of its essentials as any practitioner of 
what are termed the fine arts. 

One of the significant aspects of Paul Juley’s 
portraiture was aptly emphasized a few years ago in 
a bulletin issued by the Columbus, Ohio, Gallery of 
Fine Arts in connection with their exhibition of several 
hundred Juley portraits. In summary, the bulletin 
pointed out the permanent worth of these objectively 
truthful camera studies of leading artists whose per- 
sonalities are necessarily of world wide interest. It 
further indicated their superiority over such media as 
artists’ self-portraits, essentially subjective, or paint- 
ings done by their friends, likely to interpret a sitter 
through their own personal reactions. 

Many are the portraits on the walls of Paul Juley’s 
studio and, awaiting their turn for display, there are 
always new ones in his orderly files of portfolios 
Always are there new faces in the showcases just 
outside his studio entrance on West Fifty-Seventh 
Street in New York, keeping its interest fresh for daily 
visitors from the nearby art schools and studios. And 
no wonder! 


It Happened to Me! 








Many amusing things happen in studios and 
to photographers. Some are odd happenings 
or errors on the part of the photographer and 
his staff; some result from the ignorance or (at 
times) pure ‘‘gall’’ of a customer. We'll pay 
$1.00 each for any we can use for this column. 

















@ A few years ago | had an assignment to take some 
shots for a dairy magazine. | drove up into New Hamp- 
shire and stopped at a large hennery. The farmer and 
his wife were most co-operative and allowed me the 
run of the place. One hen in particular was most photo 
genic and | took several pictures of her but, as dusk 
approached, realized | had not made all the poses 
| required. | bought the hen so | might take her back 
to my city studio and finish the job at my leisure. 

One week later, to my surprise, | received from 
the farmer a very belligerent rooster in a crate to 
which was attached this note: “Dear Sir: | am making 
you a gift of my prize rooster. He is no good to me 
any more since you took his favorite lady friend away 
He won't eat and just mopes around all day. | am 
afraid that unless they get together again he will die 
of a broken heart.” 

| had just about completed the magazine assign 
ment and had planned on muking the bird the piece 
de resistance of Sunday's dinner, but after reading that 
letter | didn’t have the heart. Instead | returned the 
feathered couple to the hennery where | trust they are 


still living happily LeRoy J. Hebert, Belmont, Mass 
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Leading Photo Mural Houses 
Select VERDITONE 


Some of the largest photo mural houses throughout the 
United States are selecting Verditone . . . famous for rich 
sepia tones. Verditone, a Chlorobromide emulsion for making 
portraits by projection, is ideal for photo mural work because 
of its unusual latitude in both exposure and development. 
Maintain your quality reputation with Verditone. Write, 


wire or phone for free samples and complete information. 


hhilborn 


PHOTO PAPER COMPANY 


Pioneers in the manufacture of quality photo paper since 1895. 


2911 First Avenue East Cedar Rapids, lows 








Most popular color process of all 


— Marshall's LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall’s Photo-Oil Colors 
use regular, economical MATTE finish—no 
special process prints are necessary. 

Every print you make with Marshall's 
Photo-Oil Colors reflects your high standard 
of workmanship. You can always remove 
the color and start over again to attain the 
finest professional touch. 

Marshall’s Photo-Oil Color process offers 
you true-to-life, natural hues exactly where 


you want them. 

Marshall’s Photo-Oil Colors are standard 
with the country’s leading photographers 
and colorists. Backed by over 20 years of 
scientific research, these colors assure clean, 
clear tones of remarkable uniformity. See 
for yourself how truly simple it is to achieve 
perfect hand-colored prints with Marshall’s 
Photo-Oil Colors. Prove for yourself how 
much added profit you make. 





MARSHALL’S puoto-o1 cotors 


John G. Marshall Mfg. Co., Inc., Dept. J-9 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 1 
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‘Tis Here, Maybe! 


(Continued from Page 14) 





Anthony Carducci, commercial photographer of Jersey 
City, N. J., who had been ill for some time with kidney 
trouble, died in hospital in that city on July 29. He 
was only 24 


W Mrs. Helma Madsen, 65, who with her four sons 


has for many years operated the Madsen Photo Finish 
ing Service in Chicago, died on July 12 in hospital in 
suburban Englewood. 


| & Anthony A. Ostroff, 64, long the owner of a studio 
in Aurora, Ill., died on July 10 at his home in that city 


@ Cari E. Landgren, partner in the Anderson Studio, 
Kearney, Nebr., has moved to Schuyler, Nebr., where 
he has purchased the Lyden Studio. Gus. Lyden of that 
studio is retiring and William Lechner, Mr. Landgren’‘s 


| former partner, takes over in Kearney. 
A fine portrait deserves a beautiful frame. 


Metal frames by Scharling Silversmiths are | 

made like fine jewelry. @ Vincent A. Finnigan, owner of the Seaboard Photo 
The exclusive PHOTO-SEAL CATCH pre- Service, Washington, D.C., was elected in July to a 

vents the back from warping and seals the 

photograph against dust, two-year term on the board of that city’s Junior Cham 
Catalog upon request. ber of Commerce 


SCHARLING & COMPANY 


755 Summer Avenue, Newark 4, N. J. & Something different is the Second Annual Inter 


national Rose Color Slide Exhibition, sponsored by the 


‘ * Reading Rose Society and Berks Camera Club, both of 
Sewice to the Profession 


Reading, Pa. Handsome trophies will be awarded for 





, the best color slides of roses. Closing date is April 2, 
High grade enlargements for Portrait and Commercial Stu- 

dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 


equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’'S PHOTO ARTS 


1021 N. Wells St Chicago 10, II! 














MAKE A PAINLESS PROFIT ON 


QUANTITY PRINTS 


Don't turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Post Card 5x7 8x10 
IM $23.00 $45.00 $70.00 
5M 21.00M 35.00M 65.00M 


Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along. 
KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio “By the way, Sorenson, how long has it been since you 
cleaned out that developer tray? 
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NEW 
Py WAT ict ONLY ADAMS GIVES YOU 


ae d' ie) wee ALL THESE PLUS FEATURES: 
FINGERTIPS Smooth horizontal oscillating ac- 


tion producing a feather-touch ef- 
greater profits can fect similar to airbrush work—NO 


be yours with the STIPPLE. 


original Electronic 


Retouching Mo- Pro VIBRATION felt in any part 







Savings —and 













chine. The Adams . 
FB via WHAT WELL-KNOWN Retouching Me- of the machine except the nega- 
MASTER PHOTOGRAPHERS SAY: chine is an entirely tive carrier. 











different precision . 
"| wouldn't operate a studio without instrument repre- FASTEST, smoothest retouching— 
one. a eZ retains natural skin texture. 
Arthur P. Summers, M/Photographer REAL advancement 
































Springfield, Mo. : : ° ° ° 
. ie Setousning. Etching easily done with smooth, 
“It sure is a honey." List Price precise strokes. 
Mel Thurman, M/Photographer 
Ratenn, Tees $245 You pay for an Adams Re- 












touching Machine in lost 
time even though you never 
own one. 


“With it | can retouch, without it, I FOB Denver 
cannot.”* 
Sam Fausett, M/Photographer 
Conway, Arkansas 











Turn retouching losses to profits! Investigate 
this profitable machine TODAY. Write for our 
pamphlet “How to Retouch With the Adams 
Retouching Machine.” 


Adams Retouching Machine Co. 
737 LINCOLN ST., DENVER 3, COLO. 















00 HOT or TOO COLD 
fora PAKOTEMP 


Heat Wave or Blizzard . PAKOTEMP 
keeps your processing solutions at just the rg 
right temperature for quality control of neg- q 










atives and prints! “5 se } 
PAKOTEMP automatically provides heat | 

or refrigeration as needed to hold solution 

temperature to plus or minus!/)° F. Rapid, forced circulation 

of tempering liquid through water jacket or cold panel as 






sures positive control of solution tem pe ratures 







, 
There’s a Thoroughly field tested, the PAKOTEMP has proven it- as 
PAKOTEMP Model self to be the answer to solution temperature control prob 
to fit your Requirements lems ... and it’s simple to install—inexpensive to operate! 






a 


} 





PAKO Planning Service will show you, without obligation, how easily a PAKO- 
TEMP can be installed in your plant. See your PAKO Distributor or write direct ¢ 


PAKO CORPORATION 


“ 
1010 LYNDALE AVE. NO., MINNEAPOLIS 11, MINN. 


AS 
1% 
*) 


— 
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1951. All winning slides and many of those accepted 
will be duplicated and made available for showing to 
groups throughout the world. For entry forms write 


? Blair M. Sleppy, Chairman, Berks Camera Club, 550 N. 
t llth St., Reading. 
ats Wrong . 


| MI George Boardman, former commercial and illustrative 


a * photographer in North Hollywood, Calif., who now 
it is offers a consulting service to photographers, schools, 
advertising agencies and makers of photographic sup 

plies and equipment, is now also teaching advanced 

ba 9 portraiture at the California School of Photography, 
icture 5 which recently changed its name to the California 
Institute of Graphic Arts. They are now offering the 

only courses in lithography (offset) west of Chicago and 


CHARLES ABEL’S LATEST BOOK | the institution is inter-racial in character 
NOW READY 


| MI Joseph C. Wilson, president of the Haloid Company, 
Rochester, was named a national director for a four 


So helpful, so important to any photographer that the | year term at the recent annual meeting of the Armed 


" Forces Communications Association in Washington. Thi 
United States Army immediately bought 450 copies to : , ng ae 


: : | organization, formed in 1946, is a national society of 
supply each of the Army Overseas Libraries. | ‘ ; : : 
American citizens working toward national security in 


Handsomely cloth bound with attractive wrapper, 6x9, | the fields of communications, electronics and photo 
=o raphy. 

192 pages, 90 large plates and nearly as many lighting iia od 

diagrams. More valuable than listening to 20 print 

Some months ago we mentioned that Gillette Camera 


clinics because each photograph is discussed in complete 
Supplies, Inc., of New York City was sponsoring a 


detail, not to be forgotten a few moments later but 

: movement to select a more suitable term for the non 
down in print so you can refer to it time and again. professional camera user than the long accepted but 
| 


: in’ man woys ina ropriate ‘amateur hotographer.’ 
As all photographers know, there is no surer way to | Y y siltinas ili -“ 


improve the quality of your own work than by reading 
own 
and studying detailed analyses of every-day prints. | 3 
or 
\ 


Salon prints are all very well but what you make every 


day is what you are selling. Improve the type of work é WY 


you are delivering and your business cannot help but 





improve with it. That's the purpose of this book: to 
help you turn out better photographs and thus make 


more money 


Ninety detailed analyses, about 20 commercial, the bal 
ance portrait. Not specially posed pictures made for 
this book but photographs which were made by profes 


sionals for actual customers 


EVERY PHOTOGRAPHER 
NEEDS THIS BOOK 


Only $5.00 Postpaid 





CHARLES ABEL INCORPORATED 


519 Caxton Building Cleveland 15, Ohio 
“Then, of course, we have the new curved photograph 
for people with warped personalities 
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Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 

The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 


Licensed under Edgerton, Germeshausen 
& Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 














Up-To-Date Professional Know-How 


ON PORTRAITURE ON “STROBE” 


Lighting What It Will Do 
Posing What It Will Not Do 
Corrective Portraiture How It Works 
Retouching How To Use It 
Glamour Monochrome or Color 


$5.75 Make-Up Action! $4.00 





FRED ARCHER ON PORTRAITURE offers complete, “STROBE” THE LIVELY LIGHT places continu 
specific information on the best up-to-date practice at emphasis on the practical usefulness of this amaz 
in modern portraiture. ing new light source and the opportunities it offers 
Mr. Archer does not merely provide a diagram which for making better photographs, It is a book of work- 
directs that particular lights be placed at a given dis- ing methods, not a course in electronic theory 

tance and direction from the subject. Such directions All applications to both black and white and color are 
are useless for they can produce a good lighting only thoroughly covered. The best techniques for exposur 
with one given set of lights and one subject and development are given. Film lection, synchro 
Instead Mr. Archer supplies specific, easily understood i on, triggering methods, mair ance and numer 
methods by means of which the photographer can ous other important aspects are fully treated 

see for himself, when the lights he is using are cor- If you are considering the purchase of “strobe” equity 
rectly placed for his subject, and the effect he desires ment this book will give all the information you need 
The book covers much more than lighting, the section to decide for yourself if “Strobe” is what you want. 
on Corrective Portraiture, for example is worth the Tells what “Strobe” will do and will not do; how to 
price of the book by itself select equipment best suited to your needs 


ORDER DIRECT FROM US (SHIPPED POSTPAID) 


(Remittance must accompany order.) 


CHARLES ABEL INCORPORATED 


519 Caxton Bldg. Cleveland 15, Ohio 
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A Big Hit! A Real Value! 


ERTLERLITE TRIPLEX 
Hand REFLECTOR 


TWO-WAY 
USE 


1. With Batteries 
for Flash 

2. With 110 V. 
for Photoflood 


Compact, well insul- 
ated, weighs 3 Ibs. 
slip sockets, exten- 
i cord, with set- 

switch, hang-up 
bracket. Standard 
outlet for extension 
flashes or synchro- 
nizers. Now supplied 
with batteries. 


Price $27.50 
Plus $4.13 Fed. Tax 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave., N.E. Cleveland 14, Ohio 








NEW WAY TO INCREASE 
YOUR COLOR BUSINESS 


Amazing new Litho-Color process opens up new opportun 
ties for color photographer Now, full natural color adver 
tising postcards can be printed at low cost for Motels, Res 
taurants, Gas Stations, Resorts and Manufacturing Concerns 
Act as our representative in you community shooting these 
Kodachromes. We handle all printing details and guarantee 
natural color reproduction ample line and inquiries fur 
nished to you. Nothing to buy. Low prices. Yo 
profit on color shots plus liberal 


u moke entire 


commissions on cards 


Write for Complete Information and Samples of Color Work! 


HANKEL LITHO-COLOR PRODUCTIONS 


314 W. Superior St Dept. P-9 Ch 











RICHARD PRINT WASHER 


Does a 


BIG JOB 


Low Price 
$19.95 


10-DAY 
MONEY-BACK 
GUARANTEE 


eale Write for Literature 
RICHARD MANUFACTURING co. 


E. Colorad 


Glendale, Ca 
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Out of 351 entries Dr. Wilfred Funk, famed lexicogra 
pher and chairman of the selection committee, an 
nounces that the word “camerist’’ which is already to be 
found in dictionaries, has been selected 


@ The Bryant Studio, long in business in Bristow, Okla., 


has closed, but will soon be replaced by a new one 
to be opened by Leon T. Davis. 


@ louis J. Cain, 54, photographer at the Naval Ord 
nance Laboratory, Washington, since 1948, was fatally 
injured during an argument in a tavern in nearby Silver 
Hill, W.Va., on June 25. He died on July 7 in hospital 


as the result of a skull fracture 


HM James Hill, 24-year-old aerial photographer of 
Oneida, Wis., died in hospital in Green Bay, Wis., on 
July 1, following injuries received the day before when 
his plane crashed in a field near there 


@ William Langley, photographer in Dallas since 1925 
and equally versed in portraiture and commercial work 
moved to a new location at 4206 Oak Lawn on June 
25. While acting as director of photography for the 
Texas Centennial and Pan-American Expositions, his 
portraits of pretty girls received wor'd-wide notice 
while during World War Il Life Magazine commissioned 
him to prepare a picture story of the enormous 
$7,000,000.00 North American Aviation plant near 
Dallas 


HM The Eastman Kodak Stores, Dallas, located at 1504 
Young Street since 1931 when the stock of the former 
Geo. H. Pittman & Bro. store was taken over, is now 
newly established in much larger quarters at 2012 
Akard Street in a completely remodeled, air-conditioned 
building 


M@ Rufus E. Hearn long-retired photographer of Atlanta 
died at his home in Coalmont, Tenn., on June 18 at 


the age of 85 


Camera Fantasies 


ert ocd te } ) ’ 
COM i bie Dacre 


Lie pave « 
lucrative branch of photography but stresses that even 
in this field it is the magazine photographer who enjoys 
the greatest personal freedom. Given a subject or 
subjects to be illustrated, the magazine photographer 
is usually allowed considerable latitude and thus may 
call his creative ability into play in planning his fin 
nished presentation. The advertising illustrator, on the 
other hand, is frequently faced with an artist's sketch 
which must be rigidly followed insofar as the camera’s 
limitations will permit, and all too often finds himself 
with the agency's or client’s art director at least 
figuratively looking constantly over his shoulder 
As can easily be reasoned from his selection of 


props, Tietgens considers it highly important to study 








“the smartest looking display case we ever had...” 


That's what studio people say about their new Poblocki display cases. “We are very 
well pleased with the case, and are sure it will give us many years of satisfactory 
service.”” Right, this display case will give a lifetime of service. And it will always 
look as handsome as the day you installed it. Put your pictures on display in a 
Poblocki aluminum case! 

AVAILABLE IN 


" : ALL SIZES 
Exclusive Advantages f } 


9 Foblock: L. AND SOAS 


2159 So. Kinnickinnic Avenue 


Milwaukee 7, Wis 
YOUR BEST PICTURES DESERVE A SPLENDID SETTING 


THREE BOOKS AS NECESSARY DIRECT FROM MANUFACTURER 


° SUPREME QUALITY 
AS YOUR CAMERA: __PHOTO MOUNT FOLDERS —. 
PROFESSIONAL PORTRAIT 


Picture Cut-out Price | Picture Cut-out Price 


LIGHTINGS $7.50 Size Size per 100] Size Size per 100 


COMMERCIAL PHOTOGRAPHIC ee ear ee” peer ae 
LIGHTINGS $7.50 eee vad ahah cae eae 
PROFESSIONAL PHOTOGRAPHY aie pias 
for PROFIT $5.00 | edd... 

All by Charles Abel. 


Send Your Check to 


CHARLES ABEL INCORPORATED 


519 Caxton Building Cleveland 15, Ohio SEND $1.00 FOR COMPLETE SAMPLER KIT, PPD. 
YORK PHOTO INC 140 Ww. 22nd Street 
Phone: PL-2485 Orders Filled Promptly MOUNT . New York 11, N.Y. 


WILLIAM & ELMA HARSHBARGER = 


Artificial Flowers 
po Ma Sa Som PHOTO MAILERS 
WEDDING BOUQUETS 


CORSAGES . . 
1197 California Ave. Akron 14, Ohio @ Better Quality @ Newer Designs 


PACKARD IDEAL SHUTTERS) 7@e@2* [hologaphs 


Sold by Jobbers and Dealers 2 
EVERYWHERE Return Postage Guaranteed by Sender Return Postage Guaranteed By Sender 
Manufactured only by Please Handle with Care Please Handle With Care! 


Michigan Photo Shutter Co. 
170 East Water St. - - - Kalamazoo 2, Mich. \\ Moder Gil” 12 SIZES 


PACKARD IDEAL SHUTTERS | ‘“S*ding Girl” IN conor 


Available in 13 sizes from 1'2” to 5” openings, $12 and @ PRICES BY 100 (MAY BE ASSORTED) 
with or without built-in synchronize up @ SPECIFY THE DESIGN PREFERRED ~~ 4 
DESIGNED EXCLUSIVELY FOR PORTRAITS... 





Alumilited in any color 


Engineered light distribut 











M 
































: INV. ENV. 100 250 §00 
Rembrandt Portrait Cameras ; 6 x9 6.00 as 
. 614x 9% A $ 

2- 74210% 0 $ 6.50 
. -. 


5.50 
Fast easy focusing, extra-large lensboord, 
rising-falling-tilting back, handsome profes tS , : 
sional appearance. Packard shutter installed [- c 3- 844xll% 


. : ee 1) 9 x12 : $ 7.50 
quickly and easily. Sliding car- $6 wet 4 x . 7.5 onl 
riage backs available. As low as 9.50 ¥ <> - 12 xl15% $13.50 $13.00 12.7! 
BER YOVE Cee OF: WIS: MaDe Tee rae. Board Sizes % inch smaller than envelopes. 


for tull details. 


6.00 


7.00 

















SEND FOR 1950 PRICE LIST TODAY 
1950 
TT eee § THE PIERCE COMPANY 
FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 53 YEARS : 

321.6 WebesW Ave. Chileqamn eee 3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA 


1897 
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2 — Backgrounds in — 1 
Roller Screen and Stand 
j 54° w x 96” Bik & Grey $22 
72"w x 96" Blk & Grey $34 

a Black & Grey Velour 
, 52"w x 90” with Stand $29 
PRECISION PHOTO-LENSES | eee acre 
oe Hi Drapes, Roller Screen Samples 

ms . H Estimate, Send Sizes 
An American Product Since 1899 Lage) Kia CAMDEN ARTCRAFT CO. 
180 N. Wacker Dr., Chicago 6 





a will give you a lifetime of 


‘ i great contemporary innovators, in both painting and 
profitable satistaction 


| the paintings of the Old Masters as well as the few 


sculpture, and he really means studying them, not idly 


glancing here and there as while walking hastily 


GOERZ DAGOR F6.8 through a museum or gallery. “A picture is a picture, 


he says, “whether painted or photographed, and with 
The favorite universal all-purpose lens, out an intimate knowledge of the past we cannot 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- : ‘kn : 
quets, color film, copying, enlarging. ing technical difficulties which we nowadays can hardly 
imagine, made pictures and did not take them.” 


GOERZ SUPER DAGOR F8 1 am well aware that nine photographers out of 


ten — more likely the odds will be far higher will 


acquire integrity. With this should also go the respect 
and study of those early photographers who, surmount- 


The wide-angle lens, greatly extended cover- alin: 
age, convertible. look at the accompanying illustrations and say to them 


selves: “My customers would never buy anything like 


GOERZ DOGMAR F4.5 that.” | am hopeful, though, that at least an occasional 


reader will study these pictures with the reaction that, 
The perfect speed lens, color-corrected, y F 


convertible. For news, sports, portraits, gen- “If Tietgens can make and sell photographs like these, 
eral work, color film. then why can‘t 1? and proceed to do some experi 


menting on his own. If, as a result, at least a few 
GOERZ ARTAR F9 to F16 achieve nothing more than a realization that variety 


The apochromatic process lens. for color of treatment will lift their work from the humdrum, 
separation with perfect register in the final this article about Rolf Tietgens will have served a 
process; also for black and white commer- worth while purpose. | am equally well aware that 


cial work. many readers will wonder if photographs like these 


GOERZ GOTAR F6.8 F8 FIO are actually bought and paid for. The answer is that 
—? ’ they certainly are, and to prove it here are the names 
The lens for black and white, process and of just a few of the national magazines in which these 


commercial work, copying and enlarging. photographs and many others like them have appeared 


Fortune, Harper's Bazaar, Mademoiselle, Seventeen, 
GOERZ REVERSING PRISMS House and Garden, Good Housekeeping, Bride’s Maga 
for use with process lenses to eliminate zine, Today’s Woman, House Beautiful. Which shows 


stripping the film. that there is always room in the field of illustration 


GOERZ HYPAR F2.7, F3 for the photographer whose pictures have something to 


say, and particularly so if he contrives a new way of 


saying 
GOERZ APOGOR F2.3 
The movie lenses with microscopic definition. TOO LATE TO CLASSIFY 


it. 








FINEST OIL Coloring obtainable. Any type print. Agnes Lungren 
327 East Broadway, Excelsior Springs, Mo 9-1« 
Order through your dealer now 


for delivery as soon as possible FOR SALE: Voigtlander Heliar fens 16‘ F/4 fine condition, 


$150.00. Hobbs Studio, Sanford, Maine 9-1 
the ¢. P- GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 


5 


THAYER & CHANDLER 
910 W.VAN BUREN ST. CHICAGO.ILL. 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organization Dates City Headquarters For Information 
Hotel Write 





Richmond John Marshall Robert A. Dementi, Pres., 
121 E. Grace St., 
Richmond 19 


Virginia Prof. 
Photog. Assn. 





Boston Copley-Plaza Philip G. McKeen, Sec.- 
Treas., 66 Merrimack St., 
Haverhill, Mass. 


Photog. Assn. 
of New England 





18-19 Winnipeg Marlborough e. Matthews, Pres., 363 
McMillan Ave., 
Winnipeg, Man. 


Western Canada 
Photog. Assn. 





Prof. Photog. 24-3 Jackson's Mill Same Guine Stoker, Sec., 


Assn. of W. Va. 321 Fairmont Ave., Fairmont 





Minneapolis Radisson Torg Knudsen, Sec., 


Minnesota Prof, 
Montevideo 


Photog. Assn. 





Baltimore Lord Baltimore Charles E. Emery, Chrm., 
169 Duke of Gloucester St., 
Annapolis, Md. 


Photog. Soc. 
of America 





Photog. Assn. Feb. 25-27, 1951 Lansing Olds Harvey G. Avery, Sec., 
of Michigan 123 E. Chicago Rd., Sturgis 





April 8-10, 1951 Fort Worth Texas Meyers A. Cornelius, Sec., 
325 N. Robinson St. 
Oklahoma City 2, Okla. 


Southwestern 
Photog. Assn. 











LOW COST Folders. Manufacturer to you 


MISCELLANEOUS Free samples, other size Write for price list 


mounts, 335 Woodland Avenue, Gilenolden, Pa 








DEVELOP YOUR skill. Keep abreast of new ideas and up-to-date BACKGROUND PAPER in 32 color ” ards $8.5¢ 
SAC J E 2 colors x12 ye ‘ 


methods. Learn at home. Practical, intensive training. Long roll. Sample book upon reques Schianger 333 Ww 

established school. Write for free booklet. American School of Buren, Chicago, III 

Photography, 1315 So. Michigan Ave., Dept. 3078, Chicago 

tt. 7 -6¢ FOR SALE Nearly new battery Wabash-Sylvania_ portable 

THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc electroflash type R-1142. New batteries. Wm. Bloke, 28 

Kinley. | have been reliably informed that this little 26-page 42, Lincoln, Nebr 

booklet, though printed in 1933, is one of the best and most 

practical works on this subject, ond have therefore acquired the POST CARDS made from your negatives 

entire balance of the edition. If you want a copy, send me 50 

in currency, not stamps and it will be sent promptly, postpaid 
> 

Charles Abel, 519 Coxton Bidg., Cleveland 15, Ohio 12-44 WE NEED SPACE and want to ‘‘house-clean’’ some books. They 

dusty, with worn wrapper otherwise perfect. All are ba 


an use them. We have only one or two 


thousand, $2.50 per hundred. Write fo 
faction guaranteed. National View Co 


Oil COLORING photographs can be a fascinating hobby or ore 
profitable sideline for those with artistic talent. Learn at home gains for those who 
Easy simplified method. Send for free bookiet. National Photo of each and 
Coloring School, 1315 Michigan, Dept. 307B, Chicago 5, II card stating title you want 
7 -6« postcard and you can send che 
postcard thu saving your time and 
PORTRAIT, COMMERCIAL photographers write for free informa 
by James and Higgins formerly w 
tion on how the new Easomatic Production Easel speeds up print - 
5° Ox. ¢ h doors with the Camera by Grabbe and Sherman formerly 
> t d t 0 fast t “O ENsiv 
production 2 “fo ° 50% Me ee t a other method SERPORSIVe $2.50 now $1.25 Making Your cture Interesting 
it last lifet M Mf¢ 8 v dhio ¢ 
will lest @ lifetime. 8 9. Co. Box 486, Lakeview, Oh by Thiesen formerly 95c; now Complete Intro 
4 ed.) by Gable formerly 


to avoid returning many check jrop us a post 


able we'll < y you 


by 
k *f sold ell notify you by 
Photographic Theory 
$2.00 Out 


duction to Photography revise 

WILCOX STROBOLITE three light a.« unit, complete $3.50; now $2.00 Complete Introduction to Photography 
stands, pilot lights, and custom built case like new, $200.00 by Gable former $3 .0C ow $1.75. Address Charles Abe 
> Bid 


cash. Write W-87 care this journal 5 ig 


WE PAY HIGHEST PRICES CIRKUT AND PANORAMA CAMERAS 


RENTED OVERHAULEL 


Cleveland 15, Ohio 9 








for 
USED, DISCARDED FILMS, ALL SIZES 


write for quotations or ship to 
PLASTOFILM, INC. 


Wheaton, Illinois GABRIEL ALLEN 


urers of Reclaimed Acetate Sheet 


Photo Loose Leaf Sheet Protectors 
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We Recommend 
These Books 


We seldom 
a service to our 


carry books in stock and advertise these chiefly as 
readers, especially those in the smaller towns 
large cities can see the books at their stock 
them more quickly than by ordering from us 
we sell no books on open account or C.O.D., 
n our considered opinion, they will be a 
studio's reference 


because those in 
houses and get 
For this reason 
but only if, 

addition to a 


valued 
library 


CHILD PHOTOGRAPHY 

By Josef Schneider 

FRED ARCHER ON PORTRAITURE 
By Fred Archer 
PROFESSIONAI 
By Charles Abel 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 

PICTORIAL LIGHTING 

By William Mortensen 
PHOTOGRAPHING PEOPLE 

By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 

By William Mortensen 

THE MODEI 

By William Mortensen 

IMAGE MANAGEMENT 

By Nicholas Haz 

FACES OF DESTINY 

By Yousuf Karsh 00 
FLASH IN MODERN PHOTOGRAPHY 

By William Mortensen 5.00 
FUNDAMENTALS OF POSING 


$4.95 
5.75 
PORTRAIT LIGHTINGS 
7.50 
5.00 
5.00 
4.00 
3.50 


5.50 


3.50 


By Shepard & Meyer 2.00 | 


CANDID WEDDING PHOTOGRAPHY 

By Henry Lefebvre 4.00 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 7.50 
HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS, By Zielke @ Beezley 
LIGHTING FOR PHOTOGRAPHY 

By Walter Nurnberg 

CORRECTIVE PHOTOGRAPHY 

By Lewis es Kellsey 

FECHNIQUE OF THE PICTURE 

STORY, By Mich @ Eberman 
PHOTOGRAPHY IS A LANGUAGE 

By John R. Whiting 

GRAPHIC GRAFLEX PHOTOGRAPHY 
(8th Ed.) By Morgan & Lester 

rESTED SENTENCES THAT SELI 

By Elmer Wheeler 


fate sales tax.) 


A SD ori 
VUUARP Pr 
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PHOTOS IN THOUSANDS 


Quality Glossy Prints from your negative or orig- 
inal photo in ten different sizes. 


Write for samples and quantity rates. 


The Grogan Photo Service, Inc. 


1120 N. Bahls Street, Danville, Hlinois 





FOR SALE, 24-EK projection printer 
$250.00; two 24-gallon stone tanks $20.00 each. Tobias Studio, 
Middletown, Ohio 9.1 
ANXIOUS TO 


lenses, 


Apac electronic timer 


trade or sell assortment of 8x10, 5x7 cameras, 
lighting equipment, etc Looking for equipment 
What have you to offer? Proska, 2521 So. 15th 
St., Springfield, III 9.1 
WORLD’S MARKET for lenses 
Lowest prices. All 
returned. Great 
Voigtlander 
Bousch & 
Voigtlander 
Heliar n 


smaller 
in exchange 


Consult the Old Reliable and 
goods sent on 15 day trial, 
Sale. Big reductions in 
F/3.5, like 
Tessar, in 


save money 
freely 
prices. 12” 
$200.00; 12” 
$100.00; 12” 
$140.00; 14 borrel, 
new, with shutter, $200.00; 12” 
new, $140.00; 12” Ross Xpres 
Velostigmat Ser i F/4.5, in 
Tessar F/4.5, $150.00; 18” 


cash Inventory 
Heliar 
Lomb 


Heliar, like new 


new, n barrel 
barrel like new, 
F/4.5, in 
$145.00; 16” 
Goerz 
F/4.5, 
shutter, 


borrel 
Heliar like 
Dogmar F/4.5, like 
$100.00; 12 
$90.00 
Wollensak Verito, in Studio shutter, 
$90.00; 14%” Verito, in shutter, $60.00; 8%’ Dagor 
F/6.8 n barrel, $70.00; 14” Bausch & Lomb Tessar F/6.3 
in Universal shutter, $125.00; 12” Bausch & Lomb Tessar F/4.5, 
n Betox shutter, like new, $125.00; 12” Goerz Dagor, in Com 
pound shutter $175.00; 24” Goerz Dagor, in barrel, 
$300.00; 11%” Wollensak Studio shutter, $50.00; 
10%” Ilex Universal shutter, like 
Wollensak Verito, like new n 

Goerz Berlin Hypar F/4, very fine 
Goerz Apo-Artar lens, new 
Tessar F/5.5, $450.00; 14’ 
$125.00. Hundreds 
requirements. Fifty 
Smith 


Wollensak 


12” Carl Zeiss 


Goerz 


like new 
Verito, in 
Photoplastic lens F/4.5, in 
new, $50.00; 141’ 
$50.00; 12” 
472" 


barrel 
$200.00; 
$675.00; 28” Carl 
Goerz Celor F/5 n 
Send for big list of 


Zeiss 
barrel, 
more State 
years 
735 Fulton St 


without a displeased 


Brooklyn 17, N. Y 9-1 


Joseph 





STUDIOS FOR SALE 


KNOWN 
California 





NATIONALLY 
Springs 


portrait and general 


Palm 
Grosses more during x mor eason 
than round 


photographer. Sacr 


yeor town studio 
fice $7,500.00. Reason 


Bernard of 


Rare opportunity for capable 
Meet 


9055 


overwork 
at convention or write 
Bivd., Hollywood, Calif 
SOUTH CALIFORNIA beautiful 
lished 25 


by owner who wishes to retire 


Hollywood ) 


modern portrait studio 


years ago. Attractive ground floor location. For sale 
Cespedes Studio, 214 West 3rd 
Calif 9.1 
WELL ESTABLISHED 


eastern Ohio 


St Pomona 


portrait and ommercia tuc in outh 


Owner entering new type of busine Write F-5 
care this journa 

PHOTO STUDIO, commercial 
lished five year 
rent $40.00 
Brokers Ohio 
STUDIO ESTABLISHED 28 years 
gan city 7,000 
Write M-17 
MOST MODERN 


and commercial tudio ina 


New York 
old estok 


000.00. Apple 


modernly equipped 
good income; price $5 


Cleveland 


enter 
Poor health and other busine 


care th journal 


and only refrigerated onditio 


Texas city 03,00( 
one of the 


tudents 


largest 
Must sell and ret 


easy terms on sma 


universities in outh approx 
e due to ill 


Write P-66 care th 


health 


balance 





PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 
Write for circular. 


NU-WAY COMPANY 


Box 113 W. Toledo Sta. 1913 Sylvania Ave. (rear) 





TOLEDO, OHIO 


‘eh SOREL REEL 








AKRON, OH!O—Metzger Photo Supply Co., 1091-3-5 South 
Main Street; 52 East Mill Street 

ATLANTA 3, GA.—Eastman Kodak Stores, inc., 231 Peachtree 
Street, North East 


AUSTIN 21, TEXAS—Capito! Photo Supplies, 2 Guadalupe 
Street 


BALTIMORE 1, MD Eastman Kodak Stores, Inc 309 North 
Charles Street 

BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue 

BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty 
Street 

BOSTON 10, MASS.—Eastman Kodak Stores, Inc., 22 Franklin 
Street 

BROOKLYN, N. Y¥.—Joseph Smith, 735 Fulton Street 

BUFFALO 3, N. Y.,—J. F. Adams Co., In 529 Main Street 

CHICAGO 2, ILL.—Eastmon Kodak Stores Co., 133 North Wa 
bash Avenue 

CHICAGO 3, ILL.—Mid-West Photo Supply Co., 30 East Adams 
Street. 

CHICAGO 6, ILL.—Norman-Willets Co., 316 West Washington 
Street. 

CINCINNATI, OH!|O—Eastman Kodak Stores, Inc., 27 West 4th 
Street. 

CINCINNATI, OH!|O—The Huber Art Co., 124 West 7th Street 

CLEVELAND 15, OH!1O—Eastman Kodak Stores, Inc., 806 Huron 
Road 

DALLAS, TEXAS—Eastman Kodak Stores, In 2012 N. Akard 
Street, Box 1710 

DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 California 
Street. 

DETROIT, MICH.—Eastman Kodak Stores, iInc., 1055 Wayne 
Street. 

INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash 
ington Street 

KANSAS CITY, MO.—Eas*man Kodak Store nc., 1010 Walnut 
Street 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue 


STUDIO in nice Texa chool town with 
10,000 population 


fice, $1,000.0¢ with good equipment. Wr 


Bod health reason for 


‘Southwest Caller San Antonio, Texas 


MUST SELL eed t equipped studio on gro 
main business dist n a leading county 

as. Price $3,500.0 for ‘49 

elling thot | am laval Reserve 


tact, Hyde Studic Isborne Ins 


FOR SALE 
equipped fe 
hing Reasonat 


this journa 


WELL EQUIPPED nio dio Ideal for mon and 
overhead, Goc ad > . For deta 
care th 

PORTRAIT-COMMERCIAL studio Camera Shop. Che 
tion. Foot traffic Inventory $ 00 .OC 


State Theater Bilda Oroville, Calif 


). Eugene W 





SALON OIL PORTRAITS 


¥ p like or and texture 


Porte 
executed entirely in heavy brush work and giving a f 


appearance. Most effective results on your QL. tapestry 


‘DOROTHY CARVER STAFFORD 


53 Bartlett Avenue Pittsfield, Ma 


schusett 


2-5245 


MEMPHIS 3, TENN.—West & Wirth Photo Supply Co., 162 Mad- 
ison Avenue 

MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 745 North 
Milwaukee Street 

MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, iInc., 114 
South 5th Street 

NASHVILLE 3, TENN Geo. C. Dury Company, 420 Union 
Street 

NEW ORLEANS 9, LA Eastman Kodak Stores, Inc., 928 Canal 
Street 

NEW YORK CITY—Eastman Kodak Stores, Inc., One West 39th 
Street (off Fifth Avenue); Madison Avenue and 45th Street; 
745 Fifth Avenue at 57th Street 

NEW YORK 19, N. Y Medo Photo Supply Corporation, 15 
West 47th Street 

NEW YORK CITY—George Murphy, Inc., 57 East 9th Street 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street. 

PITTSBURGH 22, PA Eastman Kodak Stores, In 606 Wood 
Street 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E 

SAN FRANCISCO, CALIF Eastman Kodak Stores, Inc., 216 Post 
Street 

SEATTLE, WASH Eastman Kodak Stores Inc., 1319 Fourth 
Avenue 

SYRACUSE 2, N. Y.—francis Hendricks Co., Inc., 339 South 
Warren Street 


TOLEDO, OHIO—George L. Kohne, Inc., 602 Summit Street 


WASHINGTON 1, D. C uiler & d‘Albert, inc., 815 Tenth 
Street, North West 


WICHITA, KANS 
Dougla 


WASHINGTON 


Avenue, North 


arge two-story t 
apartment above 
jowntown. Completely de 
onditioned downsta 
Lease has four years to 
5,000.00 yearly with 
grade Dr 
cash. Write 
9-1 


PORTRAIT STUDIO in ¢ 
Population 10 Of exce 


rea ably 


MUST SELL 
$7,500.00 


journa 








Low Priced School & Club Folders 


PHOTO MOUNTS 


Musical, Non-Musical 
ALBUMS Wedding, Baby, 
Confirmation 


JOSEPH ROBIN 
262 W. 22nd Street, New York 11, N. ¥., WA. 9-5044 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per Count each word or number including name and address and 
word; Minimum charge $2.00 f box number is wanted, add five words. Terms such as 5x7, 
ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; F/6.3, 5%", $10.00, etc., each count as one word 
Minimum charge $3.00 DATE OF PUBLICATION: All advertisements received up to the 
FOR ANSWERS IN OUR CARE. Add five rds ¢ : first of any month appear in the issue which goes into the 
tional for box number and forward quirie 2G or mail the 5th of the following month 
or offers to send photograph ampie J sreon orn 2d FOR MORE DETAILED INFORMATION concerning our Deposit 
n box number advertisement System, Confidential Service, etc., write for rate card 
CASH MUST ACCOMPANY ALL ORDERS MAKE ALL CHECKS PAYABLE, and address corr ondence, to 
HOW TO FIGURE THE COST: First two words of each adver Charles Abel Incorporated, 519 Caxton Bldg eveland 15 
tisement are set in capitals; no other display being permitted Ohio 











PHOTOGRAPHER-MANAGER, experienced, to manage studio for 
RETOUCHING AND COLORING arge national organization. Must be good operator ond able 
to ell Openings in several eastern cities Write William 
EXPERIENCED RETOUCHER. Careful and prompt attention to Klusner, 77 St. Paul St., Rochester 4, New York 9-3 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 4 WANTED ALL AROUND photographer, capable of doing quality 
it 6-tf work. State age and salary expected, reference. Expect photo 
PROFESSIONAL RETOUCHING studio guarantees all work. Fast later. Cubberly Studio, 38 S. Sandusky, Delaware, Ohio 9-1 
ervice to mail order School work a specialty 30c per head OPPORTUNITY FOR portrait cameraman-manager Must be 
Send for complete price list. Box 4725, Atlanta, Ga 9 experienced. Capable of quality portraits for high grade clien 
COLORING. RETOUCHING, for prompt and efficient ervice tele. Write J-5 care this journal 9-1 
reasonable. Send to Gertha Jensen, Madelia, Minr ‘ EXPERIENCED RECEPTIONIST and colorist between ages 30 to 
EXCEPTIONALLY 
8x10 prints $3.0 er person ash h ‘order oF : self. Hickerson Studio, Winfield, Kansas 9-1 





FINE hand brush o spia toned prints 40 preferred. State salary expected, references and photo of 


Mann, 3 Warren Ave Troy, N. Y ‘ WANTED—Experienced photographer. Give details of experience 
AVOID AGGRAVATION, send me ilm de f wages expected and photo in first letter. Box 145, Williston 
retouching rinting enlarging col i] 1 N. Dak 9-1 
Prompt, reliable service to professiona 35 se t > EXPERIENCED PORTRAIT photographer and darkroom technician 
Ernest Spiege 33 Bruce Ave Yonkers permanent position in large modern studio. Give full qualifi 
NEGATIVE RETOUCHING, highest quality work for « r cations and include photograph. Thurman's, Abilene, Texas. 9-1 
ng photographer All corrections, prompt service 
ner, 425 Central Park West, New York, N 


RETOUCHING FOR the trade. 25 years experience. Sample SITUATION WANTED 


free, try me 





town, N. Y The insertion of an advertisement under ‘‘Situation Wanted’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver 
HELP WANTED tisement for a position, if only with a Postcard The pub 

shers will appreciate being advised when employees fail 
to accord this courtesy to employers 





The insertion of an advertisement under ‘‘Help Wanted 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement f only with PHOTOGRAPHER, ARTIST, experienced in all regular depart 











© postcard, and to return samples of work, etc promptly ment of portrait studio Also high priced paintings Only 


The publishers will appreciate being advised when employ studios with su O tandards. Lady 38 Write W-88 care 
ers fail to accord this courtesy to employees this journal 9-1 











AROUND PHOTOGRAPHER of the old school with modern 
ONE of MIDWEST leading portrait studio ha mmediate dea Operated own studio for thirteen years Just returned 
pening for young man wh make clean, dependat n o the east from Hollywood, California. Executive ability, good 
form negative Please 2n u deta egarding 9 ality work Situation wanted in Pennsylvania, Ohio, West 
experience a ary 3 of o >» V-21 n or Maryland. Write S-30 care this journa 9-1 
are th } 

PORTRAIT PHOTOGRAPHER of outstanding ability in operating 
Capable in all photographic processes. Sales and executive 


ability Webt 2 Lind St McMinnville, Tenn 9-1 


AMBITIOUS PHOTOGRAPHER long managing experience tho 
, IN QUANTITIES oughly expert all phases high quality portrait and commercial 
8 x 10 s desires permanent responsible position with firs | studio 


POSTCARDS BLACK & WHITE State salary in first letter. Write K-54 care this journal . hak 


oR LONG EXPERIENCED man — Portrait, Commercial. No 
16x 20 + 20x 30 





tobacco, employed, married. Located on bomb target. If you 


eee Ree NATURAL COLOR fe oot om re ee Me Ae cow ths ovina 


ALL OTHER SIZES WLLL LLL LLL AP 


ALL SIZES g “is our business 
Write for FREE Price List—R 


MOSS |Photo Service Inc. WOLD AIR BRUSH“ 


AOD 


» 











co 





155 W. 46 ST., N.Y. 19+ PL 7-3520 2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 
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KODAK RETOUCHING and 
SPOTTING MATERIALS 














For the important work that 
makes the difference 


Whether it is the removal of an enlarger 
dust mark on the print or the reduction of 
the creased shadows beneath your sitter’s 
eyes, Kodak supplies a complete line of fine 
quality retouching and spotting materials 
and equipment to make the necessary 
handwork you must do, faster, easier, and 
more effective. This is the important work 
that often makes the difference between 


mediocrity and superlative pictures. 


© Your Kodak dealer has a complete stock 
of all Kodak Retouching and 
Spotting Materials. 


EASTMAN KODAK COMPANY 
Rochester 4, N.Y. 











\3 








KODAK OPALURE PRINT FILM 


a _ for the ullimate tn portratls and saton prints 


In Kodak Opalure Print Film, discriminat- large-size prints. It has an Opal-type emul- 
ing photographers will find a combination sion, with all the warmth and brilliance of 
of desirable features that make it the ideal this outstanding portrait paper, applied toa 


printing medium for de luxe miniature or heavy, milk-white acetate base. 


YOU WILL PARTICULARLY LIKE IT FOR ITS... 
e Pleasing warmth with direct development (Kodak Selectol Developer) 
e Warmer tones in single-solution toning baths e Wanted brilliance and modeling 


e Adequate speed for enlarging e Velvet matte surface for coloring. 
Ask your Kodak dealer for Kodak Opalure Print Film. 
List price 


inc. Fed. Tax 
$ 1.80 


TRADE -MARK 


EASTMAN > ie ‘ dlalk 





